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A matter of fact about a matter of enrollments 


The New York Times 


publishes more 





camp advertising than 


any other newspaper 


and three times as much as all 


national magazine camp media combined 


This is the time of year when camp directors carefully weigh one 
advertising medium against another. 


The popular choice is The New York Times. In 1955, 381 camps were 
represented in The Times advertising columns. 


That’s understandable. 
It pays. 
1,200,000 nation-wide circulation; families who can afford to send 


their children to camp, and do; long life for advertising in The Times 
Magazine Section. 


That’s one formula for getting inquiries and making enrollments. 
It works well, and consistently. 


Try it and see. 


Che New Pork Cimes 


SCHOOL AND CAMP DEPARTMENT «+ TIMES SQUARE, NEW YORK 36, N. Y. LAckawanna 4-1000 
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January 1956 


This Month's Features 


COVER: Architect’s sketch of ACA’s New Home at 
Bradford Woods 


Build Well This Edifice by Mary Farnum 
Building Fund Report by Ray E. Bassett 


Ot Wood and Stone 

Yours is the Leadership 

Honor Shareholders in ACA National Home 

A Well Balanced Program by Ann W. McConnell 


Make that Contract Friendly and Personal 
by W. Bertram Danson 


Let’s Meet in Detroit 


The Versatile Jeep by Charles C. Alford 
Your Nature Program Can be FUN by Bonita L. Berka 
They Go Home Every Day by Maxwell Kushner 


Cooking with Crackers ’n Cookies 


Membership Memos from Annabeth Brandle 


News for Camp Leaders 
Federation for Recreational Organizations 
Sanitation Workshop Offered in Pittsburgh 


Highlights from Recent Section Meetings 


Departments 

Letters from Readers 6 News from Suppliers 

Book Reviews 7 Classified Advertisements 

he ntents of Camping Magazine are indexed in The Education Index 
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CAMPERS GO OVERBOARD 
forCANADA DRY 


Ready-to-Use* Beverage Bases 


i 


Save money on pape 
cup requirements 


Eastern Price per M—$5.81 
7 Western States—$6.07 


@ Assured Acceptance Onange Chewy 
e Economical Purchasing : 


e Guaranteed Quality 


e Simplified Preparation LOMOIL — _Yente 
é ONLY $29.95 del. Just mix | plus 5 plain water! 


: CANADA DRY GINGER ALE, INC. 
*No additional Ppt vail 4 100 Park Avenue, New York City 
sugar required. OS = 1 Phone: LExington 2-4300 
, — <P. — —— 
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PAPERSMATE 


TRADEMARK 


ha-Tone PENS 


In camp colors and imprinted 





















with camp insignia 


Every camper will want one! He'll cherish 
his “official” pen, and maybe even 

write home more often. And Paper-Mate 
assures smooth, sure writing all 
summer long. 

Paper-Mates in camp colors 
make great awards for events 
and activities. 

e Approved by bankers and 
school principals 


e Retractable Silvered-Tip For Camp Directors, Camp Shop Buyers, 


Camp Canteen Managers, Camp Supply Stores— 


A Paper-Mate Tu-Tone Pen in the Camp Colors You Choose! 


never ‘‘skips-and-misses”’ 


e New formula Widco* Ink 
won't clog or leak 


Just fill out the coupon below and we'll send you, without 
obligation, a free Paper-Mate Tu-Tone in the camp colors you 
designate. Included will be full information on quantity prices 
and the low cost of imprinting your camp insignia on each pen. 


PAPER-MATE EASTERN, INC. 
Advertising Specialties Division 
752 Broadway, New York 3, N.Y. 


Genuine Paper Mare 


Please send me a free Paper-Mate Tu-Tone Pen in 























Refills qvatlable in | a 
G colors: & Mf, Black | NAME 
Red and Green ons 


*TM® ©1956 Paper-Mate Co., Inc., Culver City, Calif. 


+) | 
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GENER, 


anew service 
for counselors 


A series of free folders about behav- 
ior problems of camp-age children, 
written by a prominent child psychol- 
ogist . . . concerning the handling of 
nervous children, shy ones, bullies, 
etc. Write today for copies for your 
counselors. 


& SAFETY MATERIAL AND CONTINUES WITH PROMPT, 





for campers... 


Flexible, low-cost Medical Expense 
Plans paying benefits for accidents 
and sickness, accidental death, dis- 
memberment and polio. Resident and 
Day camp plans. Travel disability 
covered. All staff members protected 
Fee-Refund Plans available. 


for directors... 


Excellent parent-camp relations! 
Peace-of-mind. Financial protection 
of your camp investment! Confidence 
in you... on the part of our health- 
conscious public. Write for full in- 
formation. 
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Pree to You 
Full-color SAFETY 
POSTERS. Just the 
thing for your camp 
buildings and area. 


Educators it 


Mutual Insurance Company ~ 


e@eeee EDUCATORS 


Lancaster, Pa 


E. A. Kenney, Special Risk Div. 
14 5S. Wycombe Ave., Lansdowne, Pa. 
Please send me FREE, with no obligation, 


your SAFETY POSTERS —| CHILD PSYCHOL- 
OGY FOLDERS | | 


NAME 





STREET. 





CITY. 
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letters 
from 
readers... 


Comments on Camp Architecture 
I imagine you will be receiving 
quite a few letters concerning the 
modern tone of buildings pictured 
in the November issue. There are 
definitely two sides to the question 
of modern architecture in the camp 
setting and I would like to suggest 
that you try to get someone to 
write an article more or less in re- 
buttal ... 
Name Withheld 


Just received my issue of Novem- 
ber Camping. The articles on camp 
buildings by Julian H. Salomon are 
good, though many will not agree 
with Mr. Salomon’s ultra-modern 
stuff as being in tune with the fun- 
damental philosophy of camping. 

Ray E. Bassett 


Many thanks for the fine job you 
did with the camp building mater- 
ials in the November issue. Already 
| have heard some very favorable 
comments in various parts of the 
country, for I have been traveling 
almost continuously for the last two 
months and have just gotten back. 
The folks here in the office also 
seem quite pleased with the issue 

Julian H. Salomon 
Camp Consultant and 
Planner 


Just a note to say officially and 
personally that the November issue 
falls into receptive hands here. 

Mary Barker 
YWCA of Canada 


Toronto 


Miss Barker enclosed with 
letter a copy of a note which she 
had sent to 17 Executive Directors 
who operate YWCA camps in Can- 
ada. It read, in part: 

“If you do not now subscribe to 
Camping Magazine, do get the No- 
vember issue. It is all on buildings- 
sleeping cabins, wash house, infirm- 
aries, lodges, dining areas, docks. 

“If you ever plan to add to your 
camp, it should show you how. 
There are excellent photographs, 


her 


and names of architects and build- 
ers. 
“It is worth every penny.” 


We were very surprised, flattered, 
and grateful to find that our new 
proposed camp buildings for our 
Presbytery have been featured on 
the cover of your November issue 
of CAMPING MAGAZINE. 

Our new camp venture has been 
a very interesting experience; from 
the investigations of our present and 
future needs, through the search 
and purchase of an attractive site, 
and now, the completion of prelim- 
inary sketches, and development of 
finished working drawings. 

We believe that your attractive 
layout and presentation should find 
a use in our approaching financial 
promotion. 

Thank you for your fine presenta- 
tion of our proposed camp build- 
Ings. 

Alden I. Clark 

Camp Management Board 
The Presbytery of Roches- 
ter, Inc. 

Rochester 4, New York 


The overwhelming demand for 
extra copies of our November issue 
seems to indicate that readers found 
the designs presented well adapted 
to their own needs. AS a matter of 
fact, though we printed more than 
our usual quota of copies, as of 
now, we must post our “Sold Out” 


——f. 


SION. 


Information Wanted 

We are considering the possibill- 
ty of acquiring a portable pump, 
such as recommended on page 42 
of the April, 1955 issue of Camp- 
ing Magazine, for fire protection at 
our camp. 

We would be much obliged if 
you would forward to us any sug- 
gestions you have regarding a pump 
of this type. We would especially 
appreciate information concerning 
the name of the manufacturer or 
distributor of these pumps. 

C. L. Horsley, Director 
Camp Pen-Da-Lou-An 
YMCA Muskegon, 
Michigan 

We are happy to send reader 
Horsley this information and invite 
other camp directors to contact us 
if we can be of service to them— 
Ed. 
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Books for Better Camping 


A Department Conducted by Prof. Charles Weckwerth, 
Director of Recreation and Camping, 
Springfield (Mass.) College 








Behavior Control in 
Camping and Scouting 


AUTHOR: QO. D. Dickerson 

PUBLISHER: University of Pennsyl- 
vania, Philadelphia 4, Pa. 1955. 
$1.00. 


REVIEWER: William C. Morse, Di- 


rector, Univ. of Michigan Fresh 
Air Camp 


This is at once a most stimulat- 
ing, useful document and a confus- 
ing and discouraging one. Since 
“control” is such a complex topic, 
it may be that any work in this 
area will leave us ambivalent. 

In chapter one, the author makes 
his case for the need for control: 
“The question is not whether the 
behavior of children is to be con- 
trolled, but only who is going to 
control it.” With the air thus 
cleared, he points up the inade- 
quacy of current material for the 
practical worker. 

Chapter two is useful as a sym- 
posium on the nature of human 
behavior, but has too little syn- 
thesis and integration. Next, we are 
presented a unique classification of 
behavior problems: those with uni- 
versal impact, those affecting pri- 
marily the individual concerned, 
those primarily affecting the group, 
those related to the leader and 
those related to outgroups. These 
descriptive categories may help 
many workers sort out problems. 

Chapters four and five are con- 
cerned with technique of control 
ranging from identification to phy- 
sical punishment. This comprises a 
useful compendium of devices. 
Later to be added is a section on 
applied examples. 

The book is a resource in the 
hands of a competent guide, but 
dangerous for the neophyte. Man- 
ipulation of situations and _ inter- 
personal dimensions of influence are 
confused. The leader as a person 
receives too casual attention, while 
we know the leader’s aggressive 
needs, and unconscious motivations 
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may be the crux. Group dynamics 
deserve attention equal to the per- 
sonal dynamics. 

Overall, it is a rare book, one you 
cannot afford to neglect. It 1s well 
documented in a field usually dom- 


camp 
oreat 








inated by light-toned homilies. It 
has a practical orientation where 
most run from reality issues. But it 
is psychologically naive in an area 
where maturity and wisdom must 
be added to a profound understand- 
ing of psychology. 

One hopes that as the author 
rethinks his work, he will help us 
past the cul-de-sac of eclecticism 
where everything works, or where, 
because a method is used, it is 
therefore deserving of equal atten- 
tion. 


good reasons why 


advertisers get 
results” in 


HOLIDAY 


’ 


*K Mrs. Dorothy E. Shaw of Indian Beach Camp, Northport, Mich., 
writes: “In 1955 we advertised in HOLIDAY and enrolled 14 girls! 
And several of them also enrolled a friend or friends. The people 
who write us from HOLIDAY are way above average income.” 


Why such great results? 


Holiday’s more than 850,000 families can afford camps! Their 


yearly income is far above the national average! 


Surveys show an estimated 5 million read each issue! 


Average age per subscriber family is 36 years. They’re active 


people with camp-age children! 


and adults alike! 


Holiday is a family magazine — read in the home by children 


Holiday plays a big part in family vacation planning! 


Satisfied camp advertisers repeat year after year because of 


low-cost, high-quality inquiries and enrollments from their 


Holiday advertising. 


For information 


reserve space write: 


Miss Zelia C. Zigler 

School and Camp Advertising 
HOLIDAY Magazine 
Independence Square 
Philadelphia 5, Pa. 


or to 


A CURTIS MAGAZINE 
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Free camp eq 
when you order Post C 











You can get valuable merchandise like the a 

regular GF premiums—when you order Post Individt 

and other GF Institutional Products. Also, a free 4-w 

for summer camps that provides a scientifically balane 

diet. Take advantage of these GF “extras.” Plan ahe: 

Post Cereals now. Call your GF Institutional Products Div 
man, or write: GF Institutional Products Division, White Plains, 


GENERAL FOODS 


x 


Institutional Products Divisio 


MAXWELL HOUSE + JELL-O - POST + WALTER BAK 
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Products of General Foods 





books 


Social Work Practice in 

Community Organization 

AUTHOR: Helen D. Green 
PUBLISHER: William Morrow and 

Co., Inc., 425 Fourth Ave., New 

York 16, N. Y. 1955. $4.00. 
REVIEWER: Hedley S. Dimock, 

San Francisco YMCA 

This book will be of interest to 
those camping people who either 
are social workers, or, are involved 
in the process of community plan- 
ning in the camping field. 

The processes described and il- 
lustrated in the book undoubtedly 
have meaning for community plan- 
ning or organization in camping. 
Its value, therefore, to camping 
people is dependent upon the pres- 
ent status of community planning 
enterprises in the camping field. 

If and when community planning 
for camping increases there will be 
greater need for the insights re- 
corded in this book. In the mean- 
time many of the processes of “in- 
tergroup work” may be applied 
productively to “inter-camp coop- 
eration.” 


The Handbook of Auto Camping 
AUTHORS: George and Iris Wells 
PUBLISHER: Harper & Bros., 49 E. 

33 St., New York 16, N. Y. 

1955. $3.00. 

REVIEWER: Betty Gene Alley, 
Camping Division, Girl Scouts 
of the U.S.A. 

George and Iris Wells here give 
both new and experienced auto 
campers a wealth of information 
ranging from the estimated cost of 
a two-gallon water jug to a direc- 
tory of the 4,000 public camp- 
grounds in the United States. 

Included in the 243-page hand- 
book are pointers on camping tech- 
niques, suggestions for good health 
in the out-of-doors, tips to make 
planning of the trip more effective, 
coverage of necessary equipment, 
and a code of ethics. 

Part II is a listing of available 
campgrounds in the 48 states, indi- 
cating the ones which are State or 
National Parks or Forests, and in- 
cluding a description of what one 
can expect to find upon arrival at 
each site. 
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~¢.. As American As Tom Sawyer! 


Why Wrist Rocket Target 
Shooting Belongs In Your 
Camp Program 


ae 









Picture above shows scout range at Camp Cedars, Neb. 


This new action target plus our new type sling shot now makes sling shot 
target shooting equal to archery and riflery as a camp activity. ‘’Crackit’’* 
gives one all the thrills of archery yet costs only a fraction as much. 


The coordination and shooting skill acquired in ‘’Crackit’’ is carried over 
into other sports. This sport gives the boys and girls a chance to learn safety 
and handling technique the easiest way possible. As an introduction to archery 
and riflery it’s a natural. 


By starting the youngsters off properly in this fascinating sport they learn 
a lesson that will last a lifetime. The thrill of organized range shooting and 
the safety learned will make random undisciplined shooting seem mighty 
unattractive. 


“Crackit’’ will broaden your camp program with a wanted activity. (Ever 
know a boy who didn’t love to shoot a sling shot?) 









| No expensive range needed. No extras to buy. Official 
wrist rocket Association Marksmanship awards furnished free 


INEXPENSIVE $3.60 per shooting position original first 
cost. Low upkeep, about 3¢ per shooting position per day 


FREE! Write for brochure on how to run a successful Wrist 
Rocket Target Camp Program and information on special intro- 
ductory package offer 

"Wrist Rocket Target Shooting 
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COLUMBUS. NEBRASKA 








cosmopolitan More Quality 
cosmopolitan Camp Prospects For You 


cosmopolitan Big City and Suburban families throughout the 
country, with better than average wealth, look to 

T Cosmopolitan’s Camp Directory with confidence. 
cosmopo tan Generations of parents of taste and discrimination 


have relied on our advertisers for quality, and our 
active service department for courtesy. 






cosmopolitan 





You too can count on action when you advertise 
your camp in Cosmopolitan. 





cosmopolitan 
Johanna Shedd, Director 
COSMOPOLITAN Camp Dept. 
cosmopolitan 572 Madison Ave., New York 22, N. Y. Plaza 1-2100 
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Don’t let campers’ fun, or the camp program of activi- 
ties, be spoiled by distressing attacks from poison ivy, 
poison oak or poison sumac — especially when these 
afflictions can so easily be prevented. 


PREVENTION 


Zirnox effectively wards off such reactions, if applied 
before exposure, or within eight hours after exposure. 
Be sure all susceptible campers apply Zirnox thor- 
oughly to face, neck, arms and legs before entering 
any area where these poison offenders may be present. 


RELIEF 


For the camper who neglects preventive application, 
Zirnox provides gratifying relief if applied during the 
early stages of reaction, by easing the intolerable itch- 
ing, and retarding the spread to wider areas. 

Zirnox is a specially formulated preparation con- 
taining zirconium oxide 4% and Bristamin dihydrogen 
citrate 1%, in a non-greasy lotion base. 


Never be without an 
adequate supply of Zirnox! 


BRISTOL LABORATORIES INC. - Syracuse, New York 


Order from your regular source of supply or write Bristol Laboratories direct 
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Build well this edifice of wood and stone 
For it will fill the needs of many men, 
Not for one creed, nor for one race alone, 


To all, it will give woods and streams again: 
Within these walls brave dreams will rise and grow, 
Broad plans of freedom from the city’s rush, 

Of camps for everyone, that all may know 

The peace of starlit lakes, the twilight’s hush: 
Stand strongly then, O house within a wood, 

Yours is the leadership, the hilltop way, 

May you have vision, clear and wise and good 

Of wide horizons, far beyond today. 


Build Well 
This Edifice 


Construction of Our New 
Home has gotten under way. Your 
dollars are being put in place in the 
form of stone, wood and concrete 
in order that your Association may 
grow in stature and service to the 
camping field and particularly to 
the youth of our Nation. 

Have you made your contribu- 
tion or pledge to the Building 
Fund? If so, we are honored to list 
your name in our record of share- 
holders. If not, please send in your 
subscription as soon as possible. A 
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subscription blank for your use has 
been included in this issue. 

We are now at the 60% mark 
toward our goal. Almost $37,000 
of the $60,000 is now in. Please 
note the comparative standings of 
the various Sections and Regions. 
You can help your Section move 
ahead by doing your little bit now 
by either subscribing or by inspir- 
ing others to do so. 

Subscriptions may be made in 
two or three annual installments. 
This enables one to do more than 


By Mary V. Farnum 


By Ray E. Bassett 
Building Project Director 


he can perhaps afford at this time. 
Remember also, these contributions 
are tax deductible. 

Names of all donors will be listed 
in the permanent record of share- 
holders. Donors of $100 or more 
will have their names listed on the 
bronze Honor Roll plaque to be 
appropriately placed in the new 
building as a lasting memorial. 

“Over the Top by National Con- 
vention Time in February” is our 
aim. You can help achieve this ob- 
jective. Will you? 

1] 
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ACA Executive Director, Hugh Ransom, discusses building plans with Fund Chair- 
man Ray Bassett and ACA President, Ted Cavins, on the site of the new head- 
quarters in Bradford Woods. Photo by D. Pett. 


..~ Of Wood and Stone 


LETS PROJECT ourselves a 
few months into the future and 
visit this new ACA home. 

It’s situated in the woods, so that, 
though it’s a new building, it seems 
as if it were always there. The 
building is long and low—98 feet 
long and of a single story. The out- 
side is finished in rough oak and 
Indiana limestone, with the gently 
sloping roof of asphalt shingles. 

A split level design has been em- 
ployed, with the left wing slightly 
lower than the main part. 

We enter through an off-center 
doorway leading from a small cov- 
ered porcn. The doorway faces a 
large built-in exhibit case where 
pictures and other samples of ACA 
and camping activities are shown. 

To the left, we go down a short 


12 


flight of stairs which leads into the 
library. This big (22° by 35°) room 
can accommodate large groups, and 
the ACA Board and committees 
will meet here. Bookshelves line the 
walls, and a large fireplace is set 
into an outside wall. High gabled 
windows offer plenty of light and 
ventilation. The beautiful room is 
finished in wood panelling. 

Just off the library is a small 
fire resistant room for irreplaceable 
publications. The rear of the library 
opens on to a large paved terrace. 

A kitchen and utility room com- 
plete the left wing. 

To the right of the entrance ves- 
tibule, we enter the large general of- 
fice. It is here that ACA member- 
ship and 


records are processed, 


where the countless other details in- 
volved in serving Association mem- 
bers are discharged. The main of- 
fice will easily accommodate five 
desks. 

In this office wing, there are also 
four private offices and a large 
work room. Each office has an ex- 
terior view, and adequate closet 
space. 

The general offices have their 
own doorway, so that deliveries 
need not pass through the vestibule. 

The ceiling of the office wing 1s 
finished in acoustic tile, and walls 
of wood panelling. 

Men’s and women’s rest rooms 
and a women’s lounge complete the 
facilities. They are situated to the 
rear of the vestibule. 
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Architect Richard E. Bishop’s drawing of the new ACA home at Bradford Woods. 


The Architect 

Architect Richard E. Bishop, 
who designed the new ACA home, 
has had much professional: experi- 
ence as a site planner and architect 
for many different types of enter- 
prises. His experience with camp 
buildings, park and_ recreation 
structures, county and community 
facilities, has made him particularly 
suited for ACA’s particular needs. 

Among the camps which he has 
done are: Herman Phillips Camp 
for Girls, Lake James, Ind.; Fort 
Wayne YWCA Camp for Girls, 
Dallas Lake, Ind.; James Riley 
Memorial Camp, Martinsville, Ind.; 
and Lincoln State Park Children’s 
Camp. 

Mr. Bishop’s offices are conven- 
iently located in Indianapolis. 
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it will fill the needs of many men 








Looking over floor plans of ACA’s new headquarters are three 
members vitally concerned with its progress. Pictured left to 
right, are: Building Fund Chairman, Ray E. Bassett; ACA Treas- 
urer, Leslie Lyon, representing the St. Louis Section, second 
leading section in meeting assigned quota; and Lloyd Shafer, rep- 
resenting the Wisconsin Section, leading in cchicvement of 
assigned quota. 
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... Yours Is 


the Leadership 


PROGRESS REPORT 
ToTAL SUBSCRIPTIONS AND 
PLEDGES 
December 15, 1955 


$36,219.30 60% of goal 
STATUS OF REGIONS 
toward 
\CHIEVEMENT OF ASSIGNED 
QUOTAS 


(Higher than national average ) 
First: Region | 96% 
(New England) 

Second: Region V 78% 
(Central Ill., Chicago, Iowa, 
Minn., Mo. Valley, Nebr., St 
Louis, Wis } 


LEADING SECTIONS 
in standing of 
\CHIEVEMENT OF ASSIGNED 
QUOTAS 
(Higher than national average ) 


First: Wisconsin 177% 


Second: St. Louis 112% 
Third : Colorado LOO% 
Fourth: Chicago QV 
Fifth: New England 96% 
Sixth: Indiana 93% 
Seventh: New Jersey 73% 





HELP RAISE THE TEPEE OF A.C.A. 









“hp % / 
& Sour y 
weovrd* |’ - . 
a? 60,000 Goa > 
> Ti ‘ 
Gi ede thing | 
pre wed for |” I(T TAKES MANY 


< Pw “Suins” FoR OvR 
TEPEE COVER 





HAS YOUR SECTION CUT ITS TePEE PoE? 








your 
contribution 
will help 
to put the 
total 


“Over the Top” 








Section From 
Treasury Section 
Contributions Quota 


$ 1,000.00 


200.00 


200.00 


150.00 Maryland 


200.00 
200.00 


— 


500.00 


300,00 


700.00 
100.00 
200.00 
1,000.00 
100.00 


25.00 
100.00 
125.00 
100.00 


1,000.00 
150.00 
1,000.00 
500.00 
50.00 
1,000.00 
1,000.00 


100.00 

100.00 
100.00 
250.00 


200.00 
25.00 
140.00 


150.00 


500.00 


$12. 465.00 





TOTAI 


6.610.00 


REGION | $ 
$ 6,610.00 


New England 


REGION I] 14,850.00 
Capitol 810.00 
Central Penna 310.00 
Delaware 210.00 
Eastern Penna 2,390.00 

580.00 


New Jersey 710.00 
New York 6.040.00 
Upstate N. Y 1. 480.00 
Virginia 710.00 
West Virginia 250.00 
Western Penna 1,360.00 
REGION IT] 7 280.00 
Central Ohio 400.00 
Indiana 1300.00 
Kentucky 390.00 
Lake Erie 1.570.00 
Michigan 3,120.00 
Ohio Valley 500.00 
ReGcIon IV $140.00 
Florida 750.00 
Gulf Coast 540.00 
Southeastern 1.520.00 
Tenn. Valley 830.00 
Tri-State 500.00 
REGION V 12,140.00 
(Chicago 3,530.00 
lowa 1,060.00 
Minnesota 2.230.00 
Missouri Valley 1,500.00 
Nebraska 150.00 
Saint Louis 1,480.00 
Wisconsin 1,890.00 
REGION VI 2,690.00 
Colorado 620.00 


Oklahoma 180.00 
Southeast Texas 630.00 
Southwest Texas 960.00 
REGION VII 6,640.00 
Cal. Cen, Valley 400.00 
( oronado 270.00 
Hawaii 150.00 
Inland Empire 260.00 
Northern Cal 1,200.00 
Oregon 840.00 
San Diego 250.00 
Southern Cal. 2,710.00 
Western Wash 560.00 





$54,320.00 


GRAND TOTAL $36,219.30 


Camps, Individuals, Businesses and Other 


Percent 
0 20 


of quota subscribed to date 
40 60 80 100 





96% 





we 


] 9% 


30% 


3 ] % 











—m 78% 








-12% 





77% 
25% 


6% 


TOTAL $23,754.30 
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CAMP FOUNDERS 


(Contributions and pledges of $500 or over) 


\Mlr. and Mrs. Edward Krank H. Cheley Marjorie Camp and 


Delahanty 


\ Ono 


*Robert J. and Emma L. 


Camp Monomoy—Camp 


PATRON SHAREHOLDERS 


(Contributions and pledges of $500 or over) 
Greaton 


Nissen 


formerly 


Edward FE. 
*Harry 
I Lillsto TO, 


LOYALTY SHAREHOLDERS 


(Contributions and pledges of $200 to $500) 


\Mlutual Lite Ins. Co 
*lerald B. 


Brotherhood 


Newton 
~-Nissen 


Camp Posse 


\Irs. Ruth Becker Kathryn Curtis Hilker and Bletsch Co. 
Riley Memorial Assoc. Silver Lake Camp Vermont 
Higham, Neilson, Whitridge & Reid, Inc. 
(Contributions and pledges of $100 to $200) 
Edith Alderman (Camp Hantesa Camp Manito-wish 
Kay EK. Bassett *Alfred C. Harrison Mark Twain 


*Becker Meat & Camp Hayo-Went-Ha Adventure Camp 


Provision Co. *Camp Hayo-Went-Ha L. B. Marshall 

Mrs. Richard Beckhard (‘ampers (harlotte L. Mendes 
*\ir. & Mrs. Frank Bell Esther M. Hecht Stanley J. Michaels 
Camp Blazing Trail Camp Horseshoe Minne-Wonka Lodge 


(amp Mishawaka 

*Mr. & Mrs. Donald B. 
Mitchell 

*Mobile Photo Service 

*Camp Moy-mo-da-yo 


Brown Ledge Camp *Camp Idlewild 
Camping Magazine Staff Camp Indianola 
Reynold Carlson ‘amp Interlaken of the 
(‘amp Charlevoix Pines 

Cheley Colorado Campers Ruth Isserman 


-_ 


*Cleary’s Milk & Ice Crean: Helen James Camp Nahelu—Campers 
Co. Jewish Big Bros. Assoc. *Toni Nichols 

*( amp Lawrence Cory of L. A. Camp Nicolet for Girls 

|. S. Coverdale *[)r, Johnson’s Camps (amp Nissokona 


leeds Gulick (heley Colorado Camps Barbara Ellen Joy 
The Aloha Camps—1905 1921 founders, The Joy Camps 
Laura |. Mattoon 
Camp Kehonka—1902 


(eorge EF. 
Camp Mishawaka—1910 


*Camp Elektor 

*Camp Foley 

Mary V. Farnum 
*(Gager’s Handicratt 
Garden City Envelope Co. 


*General Presidency 


YWMIA 
J. Halsey Gulick 
Mary W. Gwynn 


Catherine T. Hammett 


*Denotes names added since 


*Camp Kabeyun 
Camp Kawaga for Boys 
Darwin P. Kingsley 
Wes H. Klusmann 
(amp Lake Hubert 

tor Girls 
sh & Mrs. Robert Lechner 
Camp Lincoln for Boys 

George G. Lorentz 

\braham Mandelstam, 


Novem ber I. 


M.A. 


(Camp Ohiyesa 

North Star Camp for Boys 
*Camp O-At-Ka 

Sister David Oleary 
*Fritz Orr Enterprises Inc. 
(amp Osoha 
*Mr. & Mrs. Elmer F. Ott 
John C. Paige Co. 
*Clinton DeWitt Park 


Jennie Purvin 
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(amp Treetops 
Helen L. Haskell 
Rev. Krank L. Breen 
East Bay Camp 


Green 


Camp Nebagamon Scholarship Fund 


*Standard Steel 


Products Mfg. Co 


B. A. Railton Co. 


Accident Ins. Co. 


*Hugh & Audrey Ransom 
*Mr, & Mrs. Aaron L. 
Richman 
Ella Ross 
Camp Saginaw— 
Campers and Staff 
St. John’s Camps 
Miss Ann Sax 
Camp Sea Gull 
*Ad. Seidel & Son, Inc. 
*Camp Sequoyah 
*L. B. Sharp — Outdoor 
Education Assoc. 
Carrie F, Sinn 
Elizabeth B. Spear 
Sunshine Valley Camp 
Herb and Dee Sweet 
Teela-Wooket 
Camp Thunderbird 
Camp Thunderbird 
Campers 
*Camp Westminster 
Mrs. Helen W. Wilens 
Camp Woodland 
*Camp Wyanoke for 
Camp Yonahlossee 


s0yS 





——— 


oS 




















The above are listed according to each subscriber's indication on 
Shareholders. If there are any inaccuracies or changes to be made, 
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the subscription card, for inscription on the permanent Record of 
please inform the ACA National Office. 
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*Martha Adams 

*Adventurers’ Camp for Boys 

Ruth Albright 

Bernard Alexander 

*T. R. Alexander 

*Alford Lake Camp 

*Robert N. Allexsaht 

Victor L. Alm 

*Ernest E. Altick 

Camp Alton, Inc. 

*Camille Amick 

*Charlotte F. Andress 

Apco Manufacturing Co. 

Arbutus Camp for Boys 

Jean Arrasmith 

Camp Arrowhead 

R. H. Athearn 

*Edwin I. Back 

James L. Ballinger 

Sterling Banta 

John Banghart 

Tom Barnard 

*Marion Barrett 

*Leslie R. Barto 

*Harry Batt 

Carl B. Bauder 

Sue Baughn 

*Beaver Country Day Camp 

*Camp Becket-in-the- 
Berkshires 

*Marion C. Beckwith 

Jane K. Bigelow 

Birch Rock Camp 

*A R. Bishop & Son 

*Marvin E. Black 

Ursula Blitzner 

*Marlene Blomberg 

Blue Bird Camp Assoc. 

Max Blumenfeld 

*Camp Boycroft 

*Mrs. Carroll P. Brady 

Beverly Breuer 

Elizabeth Brown 

*Mrs. Kendall Bryan 

*Jean Lenore Burman 

*C. C. Burnes 

*Burnham Bros., Inc. 

Gerald P. Burns 

*F. N. Calderwood, 

*Rawlin Carpenter 

*¥.M.C.A. Camp Carson 

*J. & J. Cash, Inc. 

*Camp Cedar 

*Cejwin Camps 

*Mrs. W. E. Chamberlain 

Dorothea Chant 

*J. Chapman & Sons, Inc. 

*Christian Herald 
General Charities 

Camp Cielito 

Camps Cimarron & 
Dakani Campers 

M. Genevieve Clayton 

Camp Clements—Y.M.C.A. 

*Gladys Conner 

*Belva Cook 

*Bole Cooke 

*Olive L. Crocker 

*Herman Crowell 

Virginia Lee Cunningham 

*Constance Currie 

*CYO Boys Camp & 
CYO Girls Camp 

Dr. & Mrs. Walter Daly 

Louise Davis 

Dee-El Garage 

Charles S. Desser 

The Division Fund 

*Maude L. Dryden 


*Names added since vov. |! 


Inc. 


OTHER SUBSCRIBERS 


*Mrs. R. B. Drukker 

*Dwight Presbyterian 
Mission 

*Dwinnell Art & Craft Supply 

Eagle’s Nest Farm 

*Janice A. Ebert 

*Camp Echo 

*Everett E. Edwards 

*Mrs. Edwin Eells 

Albert A. Ellerich 

Mr. .« Mrs. Oscar L. Elwell 

*Garrett G. Eppley 

A. Epstein & Sons 

Evabetony Crittenden, 
Plantation 

*Jack Evans 

Evans Printing 

*Camp Fairfield 

*Kathleen Fajen 

*Florence Felknor 

The Felt Crafters 

Elizabeth Figner 

*Geraldine Finch 

Fort Scott Camps 

Doris Foster 

Marcella F. Friedman 

Mrs. Herb Fritz 

*Elzira Ann Gibson 

*G. Giovino Co. 

*Glen Evrie Farm for 
Children 

*Dorothy J. Goebel 

*F. G. Gordon 

*Greater Providence Y.M.C.A. 

*Greenbriar Dairy Products Co. 

*Mr. & Mrs. C. Owen Greene 

*Camp Greystone 

*Julia Hope Hall 

*Margaret Hall 

*Ted S. Halpern 

*Camp Hammond 

*J. B. Hancock 

*M. S. Hancock, Inc 

*The Harris Company 

Mr. & Mrs. Henry G. Hart 

Mrs. Oscar W. Haussermann 

Norflieet M. Hawkins 

*Dorothy Henderson 

*Frank Carlton Henderson 

*Lucille Townsend Henderson 

*Clara L. Hester 

Ada Y. Hicks 

Ralph C. Hill- 
Deer Lake Camp 

*Anne S. Hitze 

*Hob Haven at Valley Farm 

*Betty Jean Homan 

*Howard C. Hoople 

Hoosier Tarp. & Canvas Goods 

*Ruth L. Hornby 

*John W. Hug 

*Glenna Hughes 

Hughes Photo 

*Interlaken Camps, Inc. 

Toy Jambeck 

*Vera Johnson 

Marion Jordan 

*Kamp Ke-Mo 

Kay Kauffman 

*Camp Keewaydin 

The Kennebec Camps 

*Mrs. John H. Kennedy 

Kentucky 1955 Fall Work Shop 

*Camp Keystone for 
Girls ’n Boys 

Betty Kirlin 

James Kline 

*Camp Kock for Crippled 
Children 

*Jean Kubik 


Company 


*Lake Shore Day Camp 

Barbara Learoyd 

Mrs. John Legway 

*Martha E. Leighton 

*John A. Lennox 

Marjorie Leonard 

Elizabeth Liddell 

Betty Lighton 

*Lincoln Hill Camp 

Robert Litvin 

*“Margaret Chase Locke, Jr. 

Gladys M. Lonk 

Armin F. Luehrs 

Mark Lundgren 

Elizabeth McCart 

Camp Madeline Mulford 

*Camp Madron 

*Magnus Craft Materials 

William A. Maguire Co. 

*Camp Manakiki 

Camp Manito-wish-Campers 

*Jerry Manning 

*Joseph Marchese, Jr. 

Camp Marlyn 

Y.M.C.A. Camp 

*Fred O. Martin 

*Rev. Kenneth D. Martin 

Medomak Camp 

Alice L. Melcher 

*Carl Mesle 

Camp Mishawaka 
Staff 

*Camp Mohawk 

*Montecito-Sequoia Camp for 
Girls & Boys 

*Belle Myers 

Bessie Myers 

Camp Narrin 

*Ruby F. Nea!) 

Miss Ortha Neff 

*Patricia Jean Nelson 

*Robert H. New 

New Britain Fresh 

Juliana Nickerson 

Camp Nokomis Campers 

*Northeast Neighborhood 
House 

‘Evelyn Nowell 

Camp Ocoee & Y.M.C.A. Day 
Camp 

Camp Ojibwa 

*Camp Osceola 

*J. Earl Owens 

*L. H. Parke Company 

Barbara Patterson 

Peak & Pine Camp 

Constance E. Perry 

"Donald A. Perry 

*Julia M. Peterkin 

Gunnar A. Peterson 

*Mrs. Harriet Gulick Pierce 

*Pilgrim Pines 

Camp Pinecliffe 

*Pioneer Youth Camp 

*Eleanor Powers 

*M. Katherine Price 

*Helen Primrose 

*Proctor Academy 

*Dorothy M. Proud 

Rainbow Camp of Mass.., 

Camp Rancho Red Bird 

*Cleo Ray 

*C. Elizabeth Raynes 

Lewis C. Reimann 

*Riseman Farm Camp 

*Besse Rivlin 

*C. Robinson 

*Nadine Robinson 

*Fred V. Rogers 

John H. Rowe 


Marston 


Campers & 


Air Camp 


Inc. 


*Aaron Sacks 

Mr. & Mrs. W. L. Sadler 

*St. Margaret’s Camp 

The Salvation Army 

Mary K. Scarbrough 

*School Photographers Guild 

Sea Pines School 

*Laverne Seifert 

Mrs. Phillip L. Seman 

*Se-Sa-Ma-Ca 

*Shattuck Summer 
School-Camp 

*Murray Singer 

*Camp Sloane 

*Mrs. Hattie H. Smith 

*Lenore C. Smith 

*Marian K. Solleder 

*S. C. Orthopedic Camps 

*Madeline Stagg 

Miss Sally Stalker 

Lois Standfast 

‘Sunset Camps, Inc. 

*Nancy Swank 

Camp Takodah—Y.M.C.A 

*Tapawingo Farm Camp 

Ross Taylor 

*Teaneck Golden Knot G.S.C. 

*Teresita Pines, Inc. 

*Edna M. Thompson 

*Ferris Thomsen 
Camp Deerwood 

*Camp Thoreau Camps 

Camp Timanous 

*Sue Tinker 

*W. C. Toevs 

Tomahawk Scout Reservation 

Town & Country Day Camp 

*Shirley M. Turner 

*Camp Union 

*Universal Homes, Inc. 

The Valley Camp 

*Willliam H. Wadsworth 

*Camp Walden 

*Barbara R. Walker 

*Walther League Camp 
Arcadia 

‘Camp Wamsutta 

Warwick Woods Campers & 
Counselors 

Edna Wasserman 

Nathan Wasserman 

*Camp Wawenock 

*Kenneth & Susan Webb 

*Camp Weetamoe 

*Camp Weetamoo 

*Paul Weidenfeller 

Nelson E. Weiters 

*Emily H. Welch 

*Wennehaug Day Camp 

*Whispering Pine 
Camps, Inc. 

*White River Paper Co. 

*Eleanor Whitlow 

Campers of Widjiwagan 

Gladys Wilks 

George L. Williamson, 
outfitter 

Camp Winnemont, 

*Manny Winston 

*Helen M. Wolner 

Woodcraft Camp 

Mrs. H. Hollis Wooster 

*Nancy C. Worthington 

Camp Wyoda 

*Wyonegonic Camp 

*Young Men's Jewish 
Council 

*Mr. and Mrs. Zak Zarakov 

*Preston Zimmerman 


Inc. 

















Here is my share in “Building A Home” for ACA 
| (we) want to share in the ACA Service Center and hereby subscribe to 


at $10 per “share”. Total $ 


It is understood that this is a contribution to the promotion of the objectives and purposes of the 
Association. 


“shares” 


These shares are to be inscribed ir the permanent “Record of Shareholders” in the name of 


Name 

Signature of Subscriber 
Address 

Credit to Quota of 


Address 


Section of ACA 


Date 


Checks should be made payable to ACA Building Fund, attached to this subscription, and mailed to 
the American Camping Association, Bradford Woods, Martinsville, Indiana. 


Contributions are deductible for federal income tax purposes as the Association is a non-profit corporation 
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By Ann W. Mc Connell 


Lil. CAMPS have problems. 
A They have to do with health 
and sanitation, plumbing, of time 
off for counselors or what have you, 
but for this writing let’s think a 
little about problems in program- 
ming and ways to beat them. 

As program director at Camp 
Gay Valley, I like to reckon our 
daily program to the children’s fav- 
orite ride at the fair—the merry- 
go-round. It is always hoped that 
the program is so filled with excit- 
ing, happy activities that children 
want to jump on and keep going 
with the group all summer. The 
Steady well-planned instruction 
periods are the up and down and 
around of the machine. Instructors 
have to be so good, so fired with 
enthusiasm, as to keep the chil- 
dren wanting to learn, to try their 
hands at new skills. 


Imaginative and Workable 

The grease pole on which the 
program works must be slick as ice, 
yet steady to bear the weight of 
children’s inquisitive minds (and 
hands and feet!) The pole of imag- 
ination must be quick as a golden 
arrow but the hobby horse going up 
and down in the director’s mind 
must be workableness. It is the 
director's job to hammer at the 
imaginative souls of the counselors 
—will it work with this age group; 
are you willing to give it a try if 
you are not sure? 


Creative Yet Practical 

Another pole on this carrousel 
(for that is what it must be if we 
are to catch and hold the interest of 
our children in this atomic age) 
must be creativeness. All adults 
working with children today simply 
have to be creative! No, the pro- 
gram director is not in search of 
specialists—not any more. The 
counselor who gets an excellent rat- 
ing is not the winner of the na- 
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Camp Zakelo 


some 


fundamentals 


for planning 








va a a ant eg 


G.S. photo by Paul Parker 


Camp Junipero Serra 


A Well Balanced Program 


tional collegiate swim meet, nor 
the tennis star of the southeast. He 
needs only two characteristics— 
the ability to keep children inquir- 
ing, and the patience to help them 
find the answers. 

Again, the director’s responsibil- 
ity to counselors is to name the 
hobby horse—"practicability.” It is 
his job to ask, before any job or 
project is launched, is it practical? 
Can the campers meet with at least 
reasonable success in their venture? 


Adventure with Safety 

Then, for any camp to have a 
good program another pole must 
be added to the merry-go-round— 
“adventure.” This pole must not 
only be slick but also must have 
the element of danger to it that 
will make children hop on the horse 
and yell—*Hi ho and away we go.” 
Now, what is the director's respon- 
sibility? He must constantly rub 
down this excitement pole by ask- 
ing, “Is it safe?” How contradictory 
can one get? Activities do have the 
element of danger—horseback rid- 
ing, swimming, canoeing all have 
their dangerous sides, but all are 
made safe by the vigilant program 
director and counselors. 

Now, here is your whirl! It is a 
director’s job to keep the calliope 
with all the colorful horses going 
up and down in rhythm. It is his 
job to correlate all the creative- 
ness, imaginativeness, adventure- 


someness with a practical, worka- 
ble, safe program that must evolve 
for the total development of the 
camper. 

It is the director’s duty to know 
each staff member as an individual: 
it is his responsibility to see that 
each counselor find success at one 
point or another in programming 
(and this is beside general cabin 
counseling.) Few young counselors 
begin their camping careers all fired 
up to do a bang-up job in the 
cabin. This comes later. The young 
counselor feels at home with speci- 
fic skills, while it takes a “heap o° 
living, listening and loving” to do a 
cabin job. 

So while the young counselor is 
having reasonable success in teach- 
ing a skill, assisting in crafts, ath- 
letics, choirs (and I am not belit- 
tling skills) the program director 
can spend the time selling the 
counselor on the all-important job 
of total development within the 
cabin. It is fun to see it work. As 
counselors become sure of them- 
selves in their cabin groups there 
is no worry about the creative, the 
imaginative, the adventure-full good 
program. The counselor fairly 
zooms into the office with, “Boy! 
I know all about 8 year olds. Tur- 
tles are their meat. It’s a turtle 
town complete with cement bridges 
and ponds. Let me try.” There are 
no doubts as to workableness, prac- 
ticability, safety! 
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AMERICAN 
Approved 


PLAYGROUND 
EQUIPMENT 


@ It’s the plus factor that makes 
American the most respected name 
in Playground Equipment... Plus 
in design—American leads the field. 
...Plus in performance—Approved 
Equipment stronger, more ruggedly 
built to assure a lifetime of perfect 
repair-free service... Plus in safety — 
for American craftsmen are aware of 
their responsibility for the safety of 
your children. Thus, with American 
you receive far superior design and 
performance and unmatched safety. 


Send for New Catalog 


<< write for literature featuring 
american approved jim patterson 


LIFETIME Aluminum 
DIVING BOARD 


world’s finest official board 


AMERICAN 


PLAYGROUND DEVICE CO. 
ANDERSON, INDIANA, U.S.A. 


© 
WORLD'S LARGEST MANUFACTURERS OF FINE 
PARK, PICNIC, PLAYGROUND, SWIMMING 
POOL AND DRESSING ROOM EQUIPMENT 


BRANCH PLANT AT NAHMA, MICHIGAN 
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Make That Contract 


Friendly and Personal 





T IS AGREED by the majority 
i camp directorsithat a written 
contract is definitely advisable as 
the culmination of negotiations with 
a potential staff member. 

For many years we had a very 
formal type of contract stating, 
“the party of the first part agrees 
with the party of the second part to 
engage in the job of counseling at 
the camp belonging to the party of 
the first part etc., etc.” This was 
formally signed by the camp, per 
the director's name and the signa- 
tures were duly witnessed. 

We found that this type of agree- 
ment very frequently frightened the 
average counselor who, in many 
cases, was a student and strange to 
legal terminology. Often a counse- 
lor was afraid he might get himself 
legally tangled up in something. 

Other times the form was sent to 
the family lawyer to make sure it 
was all right for the counselor to 
sign. Or, perhaps the parent was in- 
volved in a great discussion about 
the form. The fact that this type of 
contract might legally tie up the 
counselor was an added deterrent. 

As we are involved in a business 
dealing with children and _ slight- 
ly older personalities, a personal 
warmth and friendliness is vital to 
our successful operation. We felt 
that our counselor contract should 
take the form of a more friendly 
and informal chat with the counse- 
lor, pointing out the details of his 
job, salary, period of employment, 
etc. We also felt it fair to advise 
the potential counselor of a few of 
the important rules and regulations 
of the camp affecting counselors. 
In this manner he would know 
these in advance and decide if he 
is willing to abide by them before 
he were to agree to come to our 
camp. 


By W. Bertram Danson 


So, a few years ago we switched 
to a very personal and informal 
type of counselor agreement, which 
we find very satisfactory and well 
received by staff. 

At the interview with the coun- 
selor, we do not commit ourselves 
about engaging him, but tell him 
that we will advise him in a few 
days. Then, the agreement letter is 
our Official invitation to him to join 
our staff. 


An Invitation 


It begins by stating that we would 
like to have him join the Winne- 
bagoe staff and we state what posi- 
tion we are offering him. We go on 
to say what the starting and finish- 
ing dates of employment will be 
and what salary we will pay him, 
clearly stating that it is so many 
dollars for the season, plus room, 
board, laundry, and from where we 
are providing transportation. 

We remind him of a few of the 
more important camp regulations 
and our attitude towards late bed 
hours. We also let the counselor 
know that he has to supply his own 
blankets and linen, and that certain 
types of regulation clothing is re- 
quired for weekend wear. 

Since we retain the right to term- 
inate the counselor’s employment 
at any time, if in our discretion we 
have sufficient cause, we let the po- 
tential staff member know about 
this in the agreement letter. We tell 
him that if we should terminate his 
employment, we would be obligated 
to pay him only a pro rata sum of 
the salary agreement. Since it is 
quite costly to bring a staff member 
up to camp, we point out that if 
a counselor leaves camp before the 
termination of the season, whether 
voluntarily or discharged, he is ob- 

(Continued on page 20) 
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Kellogg’s Individuals! The way to 
keep your campers happy at breakfast is to give ’em 
what they get at home—Kellogg’s cereals! (More 
moms buy Kellogg’s than any other brand.) And now 
with 12 delicious cereals in cost-control individuals, 
ih lll tii a aaa you not only get variety—but know to the fraction of 


high-protein food. More high-quality a penny what each serving costs. 
protein than any other leading cereal— 
hot or cold—twice as much as the aver- 


age! The ideal camp breakfast cereal. MAIL THIS COUPON 


° for more information and ordering instructions 
Kellogg's exclusive KEL-BOWL-PAK ("the 


package is the bowl!"’)is available in all 
Kellogg's individuals except All-Bran and 
Shredded Wheat. Saves time—and 
there are no bowls to wash! Just your 
dish for camping out too! 
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Kellogg Company, 
Summer Camp Dept., Box 300, 
Battle Creek, Michigan 


Please send me free samples of the high-protein food, Special K 
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Winter address phe , a 














Camp_ Ce ee ee Se | 
INDIVIDUALS Location en 
Kellogg's Corn Flakes, Special K, Rice Krispies, Pep, Best day of week to contact___ EE PM 


Sugar Pops, Sugar Frosted Flakes, Sugar Smacks, Shredded Wheat, 


Raisin Bran, 40% Bran Flakes, All-Bran, Corn Soya CO) Please have your representative call. 
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(Continued from page 18) 


liged to take care of his own return 
transportation. 

We are required by the Govern- 
ment to deduct income tax from 
salaries exceeding a certain figure 
and also to deduct unemployment 
insurance where this is applicable. 
This is mentioned in our letter too. 

Now that we have pointed out all 
of the pertinent factors we feel the 
counselor should know before ac- 
cepting the position, we ask him, if 
the foregoing meets with his ap- 
proval, to sign one of the copies 
(we send two) and return it to us 
within three days. We _ stipulate 
three days so that we will have the 
contract back with a minimum of 
delay and know how we stand with 
regard to this staff member. We 
conclude the letter telling him that 
we are looking forward to a pleas- 
ant relationship during the summer 
and it is signed by one of the di- 
rectors. 

We do not feel that it is good for 
a counselor to have both agree- 
ments in his possession for a longer 


period than is stipulated therein. 
Therefore, in the case of a counse- 
lor not accepting our proposal, we 


ask him to return both copies of 


the letter. 

At the bottom of the letter there 
is a space which reads: “I accept 
the above mentioned terms and reg- 
ulations” and then a line for the 
counselor’s signature and the date. 

This form is mimeographed on 
our camp letterhead and, since there 
is a fair amount of detail necessary, 
it requires two pages. In order to 
save the awkwardness of having two 
separate sheets or a total of four 
sheets to send out to the counselor, 
we mimeograph page two on the 
back of page one. We include a 
stamped return envelope with the 
agreement letter for the return of 
our copy. 

The form is mimeographed with 
spaces left so that the name of the 
job, period of employment, salary, 
etc., can just be typed in. The date, 
the inside address and the saluta- 
tion are also typed individually 
each time. 





During 1956 all orders over $25 
— will be shipped 
freight prepaid — 
via cheapest way 
with the follow- 
ing exceptions: No 
freight allowance 
on casting powder, 





Visit 








a special big surprise! 


iF YOU DO 


OUR CONTRIBUTION 
TO OUR CUSTOMERS 


tiles and clays. If customer speci- 


Our Display 
in Detroit 


We will have many new items of special interest to you .. . and 


fies carrier or is in 
a special hurry for 
delivery, we will 
allow Railroad 
freight charges to 
closest Railroad 
terminal. 











vor ave our HANDICRAFT SUPPLY CATALOG 


Write for one, today, so that you may look it over and select the 


items you need for your summer camp program. 


CLEVELAND CRAFTS CO. 


4705 Euclid Avehue e Cleveland 3, Ohio 


How Binding is Contract 

I think there are very few camp 
directors who would insist that a 
counselor attend their camps if the 
counselor should change his mind, 
after signing a contract. We know 
that it is most unfair of a counselor 
to terminate his agreement for other 
than essential reasons, but there is 
nothing we can do about it. There 
are many counselors who would at- 
tend the camp if the director were 
to insist and point out to him that 
he had signed an agreement. My 
feeling is that this counselor will 
not have his whole heart in his job 
and you would be better off without 
him. 

On the other hand, our experi- 
ence has shown that a counselor 
who is offered a better position else- 
where will not as readily consider 
same if he has already signed an 
agreement with a camp, than if he 
has just verbally said that he would 
gO. 

It is my contention that the con- 
tract should not be used to hold 
the counselor to his agreement, but 
rather serve as a reminder of the 
job, amount of salary, who provides 
transportation and the definite dates 
of the employment. This avoids mis- 
understandings at the end of the 
season when it becomes time to pay 
the staff, where a counselor may 
have understood that he was to 
receive “X”’ dollars and the direc- 
tor had understood that he was to 
pay “Y” dollars. It is also a remin- 
der that the counselor agrees to ac- 
cept the job, full knowing what the 
important rules and regulations of 
the camp are. 

We have a similar agreement let- 
ter for our Household Staff men- 
tioning other details that pertain to 
their jobs and do not pertain to the 
counselors.’ 

We have found a written agree- 
ment with all staff (even those re- 
ceiving no money) Is very necessary 
and it has proven quite valuable in 
many instances. 

Our friendly agreement letter has 
been most satisfactory and well re- 
ceived. We highly recommend its 
adoption by all camps who have 
no written agreement or still use a 
more formal contract. 


—Mr. Danson is director of Camp 
Winnebagoe, Uterson, Ontario, 
Canada. 
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YES— weE AGREE 


that, with the 1955 Camping season 
only recently over, it seems mighty 


early to be planning for 1956. 











BUT — the wise camp director 
knows he CAN’T be too early. He _ 
knows that if he plans now he can 
rest easier all winter. fi 
; 
DON’T WAIT! BUY TODAY! 
from the 
5 
PIONEERS of Campers’ Coverage 
MEDICAL REIMBURSEMENT 
pays hospital, doctor, surgeon, nurse, prescription 
medicine and X-Ray bills. 
Tu1T1on REFUND 
PROTECTS camp owners against loss due to epidemic, fear of 
epidemic, contagious or infectious disease and quarantine. 
THE SIGN OF GOOD SERVICE 
a 
° Medical Reimbursement } RM Oy * Tuition Refund 
° Epidemic a\ , as Q ° Dismemberment 
be - +. 
° Accidental Death ACCIDENT a | “INSURANCE * Polio Protection 
fhe’ 
‘COMPANY 
RUTLAND. VT. 
Members American Camping Association 
21 
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Let’s meet 


THE RIVER from which De- 
troit takes its name (it means * the 
straits” in French) is the world’s 
busiest waterway. During the ship- 
ping season, the long, flat-decked 


lakes freighters pass at the rate of 


four an hour, upbound with cwal, 
downbound with iron ore, lirmne- 
stone and grain. 

Though it is a thousand miles 
from salt water, ships of the seven 
seas tie up at its docks, and with 
the completion of the St. Lawrence 
Seaway, it will be a major world 
port. 

Canada lies due south of the 
U. S. at this point. You reach it by 
tunnel from downtown Detroit to 
Downtown Windsor or by the ma- 
jestic span of Ambassador Bridge, 
and find a style of living which, 
however much it is influenced by its 
American neighbors, is still unique 
and different. 


IT’S EASY to see Detroit’s in- 
dustrial might in action. Depending 
on your taste in cars, you may take 
a guided tour of the assembly lines 
which give birth to Cadillacs, 
Chryslers, DeSotos, Dodges, Fords, 
Lincolns, Mercuries, Packards, Ply- 
mouths or Pontiacs. 

Detroit assembly lines also pour 
off five makes of trucks, Dodge, 
Ford, GMC, Divco and Federal. 
Some of the newest production 
lines are practically push-button 
marvels of “automation,” with row 
on row of complicated machines 
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controlled by one man at an electric 
panel board. 

The Rouge plant of the Ford Mo- 
tor Co. is the world’s largest in- 
dustrial concentration. Its vast pro- 
duction lines are fed by the Rouge’s 
own steel mills, coke ovens, glass 
plant, paper mill, 100 miles of rail- 
road line and fleet of ships. Within 
this two square mile complex, 63,- 
O00 men and women are employed 
— the plant parking lots hold 22,- 
QOO cars — and raw ore and coal 
is transformed into finished auto- 
mobiles. 


in Detroit 








a 
time 
for 


relaxation 


The Rouge plant is an impres- 
sive sight at night, with lights sil- 
houetting its row of slender stacks, 
with the dull glow of the blast fur- 
naces and the bright orange of the 


glass melt being poured. 


The assembly line at the Ply- 
mouth Motor Company plant is 
said to be the world’s longest. 

Your tour of Detroit will also in- 
clude historic Greenfield Village, 
Cranbrook Institutions of Art, Belle 
Isle Conservatory, the city’s fine 
shops, steel mills and modern TV 
studios. 
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you ll be interested in these sessions 


Waterfront Health & Safety—George 
Wibby. American Red Cross. A sur- 
vey of up to the minute methods of 
waterfront supervision, teaching 
methods in swimming and life sav- 
ing. 

Group Relationships—Dr. William 
Schwartz, Ohio State University. 
Will consider the camper as a mem- 
ber of the group, intergroup rela- 
tionships, problems and solutions. 

Public Relations—Russell Elliott, Me- 
tropolitan Detroit YMCA. Former 
director Camp Nissokone. Publicity 
releases, camp folders, how to get 
the most out of advertising. 

Conservation and Nature Study— 
Homer Roberts, Director of conser- 
vation and nature study, Camp 
Mahn-Go-Tah-See. Planning the con- 
servation development of a camp 
site as well as an appreciation of 
nature. 

Food Service and Kitchen Supervision 
—Michigan State University. The ef- 
ficient use and preparation of food. 
Meal costs. Balanced meals. Staff 
requirements, kitchen layouts. When 
and what to buy. 

Standards—Stanley Michaels, Chair- 
man, ACA National Committee on 
Standards. Meeting standards, value 
of accreditation. Discussion of pres- 
ent standards. 

Property Management—Joseph Berta, 
Property Manager, Metropolitan De- 
troit YMCA. Keeping buildings in re- 
pair, painting. Fall and Spring pre- 
parations. Locating the “ounce of 
prevention.” 

Short Cuts in Business Practices— 


Leslie W. Lyon, Minne-Wonka 
Lodge, Wisconsin. How to keep 
adequate records without being 


swamped by unnecessary details. 

Music in Camp—Walter Anderson, 
head of music department at Anti- 
och College, Ohio, has had a wide 
experience in camp music. Emphasis 
on “singing.” 

Staff Training—Jeanne Bassett, Miami 
University, Oxford, Ohio. The train- 
ing of staff in terms of camp policy 
and program, as well as a consid- 
eration of determining maximum 
hours per day of pre-camp training 
and in camp season. 

The Child in Camp—Dr. D. Wineman, 
Wayne University, Detroit. The ap- 
proach of this group will be from 
the child in adjusting to the camp 
situation, problems related thereto 
and individual understanding of 
children with problems. 

Creative Programming—Resource per- 
son to be announced. This group 
will deal with the active participa- 
tion of campers in planning their 
own programs, helping them evalu- 
ate, etc. 
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intercultural, Interracial and Interna- 
tional Camping—Chauncey Paxson, 
Camp Pocono, Pennsylvania. How to 
get a camp operating intercultural- 
ly. Where to find counselors from 
other countries. 

Building and Winterizing Camps— 
Gunnar Peterson, George Williams 
College, Chicago. With camping now 
a year round activity, many camps 
would like to rebuild effectively and 
economically. 

New Camp Directors—Howard Shinn, 
New York State Committee YMCA. 
For the beginning or about-to-be di- 
rector, this group offers an oppor- 
tunity to discuss the everyday prob- 
lems that loom large as one takes 
over a camp. 

Information, Please? — Ray Bean, 
whose expertness in many fields 
makes him the resource person for 
a group with many problems and 
concerns not covered by other 
groups. 


YES. there’s much to see 
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a 
time 
for 
business 


Spiritual Values in Camping—Robert 
Tully, Indiana. Chairman National 
Committee on Spiritual Values. How 
to seek them, where to find them, 
how to use them. 

Pioneer Camping—Kit Hammett, for- 
mer President of A. C. A. and an 
authority in this field. Two aspects 
of this discussion wil! be “The Pion- 
eer Camp” and pioneer camping as 
part of the total program of a resi 
dent camp. 

Site Development — Louis Reimann. 
camp consultant. Picking a site and 
making the best use of present sites. 

Surplus Foods—Morris Ginsburg, Var- 
iet Club Camp, Pa. Who is eligible, 
what is available, best use of sup- 
plies. 


and do when you come to 


Detroit so... 


Register Early 


for the ACA Convention 


Sheraton-Cadillac Hotel 


If you haven't already done so—fill out the Convention Registration 


form on this page and mail to: 


Walter V. Rutherford—Registration Chairman 
A.C.A. Convention Office 
4864 Woodward Avenue, Detroit 1, Michigan 
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Name 


Home Address 


Make check or money order payable to 
American Camping Association National Convention 
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| | 
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| ! 
| City Zone State | 
| Camp or Agency | 
| Camp or Agency Address | 
| Check Below: ; | 
Single Days 

ENTIRE CONFERENCE Daily Rate Attending | 
| fincl. Wed., Thurs.. Fri., luncheons) (No meals incl.) Wed. Thur. Fri. Sat. | 
1 | $18.00 Member $2.50 S BAS eee | 
| |) $20.00 Non-Member $3.00 caa) fT fa 
: “) $14.50 Student Member ae ss ee oo ee 
$16.00 Student Non-Member $1.50 Pate 2 be > Bes : 
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SUPERIOR 


DELUXE WALL TENT 


UMBRELLA TENT 


VILLA TENT 


Write For Catalog 


HOOSIER TARPAULIN 

AND CANVAS GOODS CO., INC. 

P.O. Box 574 - 1302-10 W. Washington St. 
INDIANAPOLIS 6, INDIANA 





the versatile 


yeep 


e bulldozer 


e tractor 


e pick-up 


RE YOU thinking of buying 

a bulldozer? Or a tractor? 

Or a pick-up? We think we've 

found the combination of them all 
in our faithful Jeep. 

Returning on Friday afternoon 
from the last trip to town before 
camp opened on Saturday, the 
broken road drag thrown over to 
one side, the center of the two mile 
road leading from the gate to the 
Lodge piled high with dirt and 
stones—and a gentle rain falling— 
my heart sank to the bottom of my 
boots! 

This meant mud to greet fifty- 
odd automobiles bringing campers. 
Mud meant ditched cars. Coming 
in was not so bad, but going out 
up the short hills, car after car 
slithered into the banks or into 
ditches! The faithful Jeep came to 
the rescue. We hailed each car to 
a stop as it started out, hooked a 
chain to the front of the frame, and 
with one driving the Jeep and an- 
other the car, up and over the 
grades each car received the neces- 
sary lift from the mighty mite. 

But mud is not all that the Jeep 
masters! A favorite outpost camp- 
site—a mile and a half over an old 
logging road all but overgrown with 
laurel and filled with jagged rocks 
and deep ruts—makes it impossible 
for anything but the Jeep to roll. 
As a great reward for a campcraft 
lesson learned, the eight and nine 
year olds were allowed to camp 
overnight there. About 11:00 p.m., 
a thunder shower soon soaked 
blankets, food and campers. So the 
Jeep was called into service to make 
the several trips bringing them 
back to a drying-out fire in the 
Lodge. 

The Jeep, with a trailer attached, 
hauls trash and garbage to places a 
truck could never go and where 
we hope no one else will. 


When the playfield has to be 
dragged, a not-too-heavy drag is at- 
tached and back and forth it is 
pulled by the Jeep, without digging 
in too deep. The tennis courts are 
smoother for the rolling received 
at the hands of the competent 
driver. 

One day, we decided to move a 
building (about 9 x 9) from one 
spot to another. Without a word, 
our caretaker was off and returned 
dragging two poles with the Jeep. 
Gradually, the Jeep pulled the 
building onto the logs, and rolled it 
easily, almost before the move- 
ments can be described, and the 
building was in its new location. 

There are very simple duties that 
have to be performed in every 
camp. Our two camps are about a 
quarter of a mile apart. I find the 
Jeep saves many footsteps and also 
helps carry tools to unstop a toilet 
or to repair a refrigerator, or to 
move the picnic food from the kit- 
chen to wherever it has been de- 
cided to eat. 

When camp is over and the 
snows come, chains on all four 
wheels will bring us safely through 
the deepest of falls. Yet, the Jeep 
is light enough so it will not break 
through the melting ice later on. 

Is there wood to cut? The power 
take-off will turn the cross-cut saw. 
Is there snow to be removed around 
the house and buildings? The snow 
plow blade will push it handily. Is 
there a dead battery on one of the 
other cars? The wide oak board on 
the front will push it far enough 
and easily enough to get you going. 

Yes, we have found many uses 
for a Jeep around a camp everyday. 
Once you have one, you'll wonder 
how you ever got along without it. 

—Charles C. Alford 
Crystal Lake Camps 
Hughesville, Penna. 
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When accidents happen...morale, and the 
very future of your camp, may depend upon 
prompt, sympathetic claims settlement by your 
insurance company. HNW&R, because it is a 
nationwide independent organization for serv- 
icing camp insurance plans, can offer you per- 


Higham, Neilson, Whitridge & Reid, Inc. 


MEMBER OF AMERICAN CAMPING ASSOCIATION 


PHILADELPHIA ¢ BOSTON e ATLANTA @ CHICAGO 
LOS ANGELES ¢ NASHVILLE 


HNWGR leads the nation in camp insurance ... more than 500,000 persons in 


over 4,000 camps protected by HNWGR during 1955 
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at times like these 






| F 


sonalized, direct claims settlement. Actually, 
HNWE&ER settles its own claims. A wide choice of 
programs is available to best meet your individual 
requirements. SEND FOR HNW&R LITERATURE 
BEFORE YOU CHOOSE ANY LESS DESIRABLE 
TYPE OF INSURANCE SERVICE! 


MAIL THIS COUPON TODAY ! 


Higham, Neilson, Whitridge & Reid, Inc. 4% % 5 
344 North Broad St. Vas 
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Philadelphia 2, Po. 

Please send me information on camp insurance. 
Name 

Title 

Camp 

Address 
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an INDEPENDENT insurance Firm 
serves you best! 
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Your Nature Program Can be FUN 


F YOU RESORT to mere reci- 
| tation of plant and animal 
names in your nature program, you 
will accomplish next to nothing. 
And why? You fail to appeal to 
children’s natural curiosities. 

Instead of just identifying a tree 
as a slippery elm, for example, you 
will recognize that allowing camp- 
ers to brush their hands across 
sandpaper-like leaves will create 
vivid and lasting impressions. Now, 
if you break off a twig and ask the 
children to feel and look at the 
fuzzy brown buds, they will remem- 
ber even more. 


with this 


“sensible” approach 


Furthermore, if you pull off the 
green inner bark of a twig, break 
it into small pieces and ask your 
campers to chew them (the Indians 
used to chew this green layer for 
gum), they not only will remember 
but will be just that much more 
conscious of the marvels of nature. 

Thus, through the sense of touch, 
you will create in campers an en- 
thusiastic nature interest, while at 
the same time teaching them a great 
deal about plants and animals. 
Furthermore, through use of the 
other senses, taste, smell, sight and 
sound, you can develop a_ highly 








Looking 


inte rrupteg % 


and a outlast the garments on which a. - 
. This ensures later use as a souvenir or as a col- % 


ake Our F akeonecs work your ideas into precise sketches and 
jor them to illustrate our richly embroidered emblems. 


Excitingly. beautiful embroidered emblems, 
courteous. and speedy service and lower prices thap 

t have created for -us the largest” 
ished customers in the camping trade 


would dare x 
of toys and sé 


TEL. UNION 4-1513 


Ag k over 64 years ied shsce Se adtatouk of un- 

amily tradition of successful Swxss embroidered 

oY anufacturing we are-now training the fourth 

‘gener@eit to continue in the most eos 4 ae 
> to come to the United States. 





26 


ns are 


F Any Camp 


wonderful | 








By Bonita L. Berka 


successful nature program in camp. 

For example, let your campers 
use their hands in feeling the downy 
under-surface of the bur oak as 
well as the upper and lower sur- 
faces of leaves of the yellow birch. 
Even the catkins, or fruiting bodies, 
of this tree are hairy, and the buds 
are also fur-coated. 

Your campers can use their eyes 
in a number of different ways. They 
will be amazed when you show 
them the brown and white layers 
of bark (like a chocolate and white 
layer cake) that they can find by 
breaking a piece from the trunk of 
an American elm. The inner bark 
of the black oak is colored yellow, 
and who could miss the white bark 
of the paper birch? 


What to See 


Encourage them also to use their 
eyes in distinguishing between the 
black walnut and the butternut. 
When there are no nuts under these 
trees, identification is often difficult 
indeed. But when you point out that 
the center of old stems of the but- 
ternut are chambered and dark 
brown while the centers of the 
stems of the walnut are chambered 
but buff colored, your campers will 
be delighted. 

By breaking a leaf stem of a 
Norway maple you will produce a 
milky sap—an easy identification 
of that tree. Sap-like milk also iden- 
tifies the large-leafed milk weed 
plant, and when children can break 
the stems of the blood root (in 
areas where the plant is plentiful) 
and smear their hands and wrists 
with reddish sap (used as a dye in 
early America,) they are thrilled. 

Your campers can use their taste 
by chewing stems of the sweet or 
black or the yellow birches. These 
trees contain oil of wintergreen. 
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A different taste sensation can 
be experienced by having campers 
touch their tongues to peeled sec- 
tions of the enlarged underground 
stems of the Jack-in-the-pulpit. 
(Make sure here too that the plant 
is in good abundance so that you 
follow good conservation — prac- 
tices.) In fact, tongues will soon 
react as if they'd been stabbed by 
dozens of sharp needles. The prick- 
ly feeling is due to crystals of cal- 
cium oxylate transmitted from 
“Jack.” The enlarged stem of the 
plant, which is often called Indian 
turnip, was once fried and eaten by 
the Indians. 

But how can the sense of smell 
be used in your nature programs? 
Let your campers use their noses 
to detect the wintergreen scent of 
the yellow and sweet birches. Al- 
low them to cut the underground 
stems of wild ginger and then have 
them smell. They will notice a dis- 
tinct ginger odor. This plant can 
also be identified by its one, ugly, 
fuzzy brown, cup-like flower born 
close to the ground. 

And, by bruising the stem of the 
soft or silver maple, you can cause 
a distinct, fetid odor to be given off. 

Thus, there are many ways to use 
touch, sight, taste and smell in the 
study of plants. 


Try Listening Too 


The fifth sense, that of hearing, 
can be applied best to the animals, 
particularly, the birds. Many ex- 
perienced bird watchers identify 
birds by ear. Hearing a bird is as 
reliable, and often more reliable, 
than seeing it! 

The familiar “cheer-up cheerily 
cheer-up cheerily cheerily” identi- 
fies the robin. The Baltimore oriole 
sings this song: “sure-ly sure-ly 
sure-ly sure-ly-the-world is bright 
and gay.” The beautiful songster, 
the wood thrush, warbles “ee-o-lay 
ah-lo-leeh” in a flute-like, widely- 
spaced melody. 

The common blucbird gently 
warbles “purity-purity,”’ and the 
cardinal clearly chirps “birdy birdy 
birdy” and “sweet sweet sweet 
what-cheer what-cheer sweet sweet 
sweet.” 

Familiarize yourself with the 
unique characteristics of nature. 
Arouse the curiosity of children. 
Appeal to their senses. Your na- 
ture program cannot fail. 
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Che TUITION REFIMD - 77. 


for Day and Boarding Camps 





/ 
On pegyr® 


The PLAN that assures Your Camp’s Income 
but costs you nothing 


Your camp, whether day or boarding, should 
have the benefit of this protection. The Tui- 
tion Refund Plan refunds, through you, the 
cost of lost time when sickness or accidents 
result in the loss of more than a week’s par- 
ticipation in camp activities — even in case 
of withdrawal. Closure due to epidemic ts also 
| covered by the Plan or may be purchased 
| separately. This protection is paid for by the 
| camper and costs the camp nothing. If your 
| camp has an enrollment of fifty or more, of 
pre-school age or older, you may enjoy the 
security of this Plan. Find out all about it now. 
Write to us for complete information. 





For Davy or Boarding Camps 
’ = | 


Special Plans arranged for Camp Associations 


AWE ri EWAR 


INCORPORATED 


c* ;' 7 ) ° 
C \ducational Insurance (nderwriters 


141 Milk Street. BOSTON 9. Massachusetts 





Member of AMERICAN CAMPING ASSOCIATION 














IT PAYS TO ADVERTISE IN 
HARPER'S BAZAAR CAMP DIRECTORY! 


{4 High income readership means 
HK an audience with the means 
and the desire to send their children to camp! 


WW Low rates enable Camp Directors 
“iN with small advertising budgets 
to use worth-while schedule. 


Ke 3 insertions in the Bazaar 
“© automatically reserve a 2” space for you 


in the Bazaar’s famous School and Camp 
Guide . . . sold all year! 


For rates and information about the Guide, contact Johanna Potter Shedd, 
Director, Harper's Bazaar Educational Department, 572 Madison Ave., N. Y. 
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As the man-eating tiger bounded 
into the clearing... 


OMMY drew a quick breath . . . held it . . . and 
"T'squeezed the trigger. His rifle spoke once- 
and as the tawny killer dropped, ‘Tommy's face 
crinkled in a victorious grin. 

Then tiger, jungle and India melted away be- 
fore the knowing voice of the camp instructor: 
“Nice shooting, Tommy—now let’s see what 
Michael can do to that bull’s-eye.”’ But as the erst- 
while hunter strode away, his face still glowed 
with a look of triumph. 

Many men who lead boys have seen that look. 
What a world of adventure you create when you 
add a rifle to a boy and his imagination! It’s the 
high point of many a boy’s camp life. 


And there’s no reason why boys like Tommy 
can't have riflery at camp. Supervised target 
shooting is one of the safest outdoor sports. And 
it’sonesport in whichevery boy, regardless of phys- 
ical size, can compete—-win too, if he works at it! 

You can start a modest rifle program for little 
money. All that’s needed is a safe backstop, paper 
targets, 22 ammunition and a few Remington 
Model 513T and 521T rifles. 

Remington has helped camp directors start 
many successful rifle programs. Free literature 
and plans are yours for the writing. Address a 
card to: Rifle Promotion Section, Dept. C, Rem- 
ington Arms Company, Inc., Bridgeport 2, Conn. 





Remington 


“Matchmaster” is Reg. U.S. Pat. Off. by 
Remington Arms Company, Inc., Bridgeport 2, Conn. 


Remington’ ‘Matchmaster”’ 
Model 513T 
22 caliber target rifle 


Remington Model 521T 
22 caliber target rifle 
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NEWS FOR CAMP 











LEADERS 





Federation Established 


to Unite Recreational Organizations 


ONE OF the real needs in any 
professional field is the establish- 
ment of means whereby the various 
professional organizations in_ that 
field may work together for com- 
mon purposes. This is particularly 
true of the recreation field with its 
diverse areas of concern and operat- 


ing structures. The wide range of 


recreation professional organiza- 
tions makes some form of liaison 
practically mandatory if orderly 
growth and unity of action in the 
profession is to be achieved. 

The importance of this problem 
has been recognized for several 
years. Finally, in 1952, representa- 
tives of nine professional organiza- 
tions concerned with recreation 
met in Chicago to discuss ways and 
means of achieving greater unity. 





Financed by the Athletic Insti- 
tute, the meeting was attended by 


representatives from the College 
Recreation Association; National 


[Industrial Recreation Association; 
Society of State Directors of Health, 
Physical Education and Recreation; 
American Recreation Society; As- 
sociation of College Unions; Amer- 
ican Camping Association; Ameri- 
can Association of Group Workers; 
American Institute of Park Execu- 
tives; and the American Association 
for Health, Physical Education and 
Recreation. 

As a result of this meeting and 
upon endorsement by the govern- 
ing bodies of the organizations rep- 
resented, the Federation of Na- 
tional Professional Organizations 
for Recreation was established. 


Reasons For A Federation 

The purpose of the Federation is 
to provide the means for enabling 
the several organizations to work 
together on specific goals directed 
toward generally furthering the 
aims of the total recreation pro- 
fession. Actually at the first meet- 
ing four reasons for federating 
were drafted which have served to 
guide the work of the Federation. 
These are: 

1. To provide a structure enabl- 
ing recreation organizations to work 
cooperatively to raise professional 
standards. 

2. To provide a structure for so- 
liciting funds from philanthropic or- 
ganizations or foundations to sup- 
port recreation projects. 

3. To provide a structure for a 
joint attack on problems confront- 
ing the recreational field. 

4. To provide a structure for 
keeping organizations for recreation 
informed of each other’s projects, 
meetings and publications. 
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Laughing Leon.” 
WATER 


SPORTS 
EQUIPMENT 


“Build It Yourself” Steel Landing Piers 









HUSSEY MFG. CO., INC. 


Adjustable From Deck: Hussey piers are now adjustable from the 
pier deck to compensate for varying water levels. Adjustments 
made in seconds with speed wrench 


“Build It Yourself’ Kit comes complete with adjustable steel sup- 
porting horses, all metal parts and complete building instructions. 
You build deck sections from lumber purchased locally. Available 
complete, ready to install, if desired. 


Get complete information and FREE catalog on this 
pier and other “Laughing Loon” Water Sports Equip- 
ment. Write today to 569 Railroad Avec. 


Now, you can have a stable, sturdy pier at 50% of the normal 
cost. This steel supported, sectional, adjustable and demountable 
pier is easily installed and taken out. Suitable for fresh or salt 
water. Available in 12 ft. sections 
arranged to suit your waterfront needs for both length and shape 


4 or 6 ft. widths. It can be 


NO. 


Action-Tested Diving Boards - 





“Build It Yourself’, Adjustable Sectional, Steel Landing Pier 
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NEWS 


Who Belong 


Membership in the Federation is 
open to all national professional or- 
ganizations whose major concern is 
recreation and whose members or 
contributors have voting privileges. 
At the present time, the member- 
ship is composed of the organiza- 
tions listed above plus the Athletic 
Institute and the National Recrea- 
tion Association as consultant non- 
voting members. 


Program 


The Federation at the present 
tine has four projects underway. 
These are: 

1. Consideration of a plan where- 
by all Federal bills of interest to 
members would be reviewed by 
each of the organization representa- 
tives and the Federation advised as 
to organization reactions. The Fed- 
eration would then compile these 
reactions and send a copy to each 
member organization. 

2. Compilation of a complete list 





We invite your consideration 


of Redbook when making 


your plans for 1956. 


TOTAL CIRCULATION 1S 2,175,000 


— highest in Redbook history. 


WINNER OF THE BENJAMIN FRANKLIN MAGAZINE 
AWARD GOLD MEDAL FOR PUBLIC SERVICE 


FOR INFORMATION ADDRESS:- 


ETHEL F. BEBB, DIRECTOR AND EDITOR, CAMP DEPARTMENT 
REDBOOK, 230 PARK AVENUE, NEW YORK 17, NEW YORK 











INDIAN CRAFT 


Send for 1956 Illustrated Catalog 
== vv; 


Supplies 


for all Beads, 


Indian ~\ Feathers, 


Craft Books, 


Work Leather 


GREY OWL INDIAN CRAFT CO. 
4518 SEVENTH AVENUE 
BROOKLYN 20, N. Y. 

GE 6-3287 


i2 tthe TABLES 
STACK ONLY 29” HIGH 





Direct Prices To 
Camps, Schools, 
Churches and 
All Organizations 
Write for Catalog 
and Discounts 











ONROE TRUCKS 








of the national meetings and con- 
ferences to be sponsored during the 
year by each member. 

3. Analysis of the policy state- 
ments of member organizations re- 
lating to recreation as a basis for 
formulation of a _ general policy 
statement by the Federation. 

4. Identification of basic research 
problems in the field of recreation 
for purposes of defining areas of 
needed research and approaching 
foundations for funds to finance 
needed research. 

The ACA has been an active 
member of the Federation since its 
inception. This participation is 
further evidence of the increasing 
recognition of camping as a pro- 
fessional partner in recreation and 
provides an additional opportunity 
to work cooperatively with allied 
organizations toward common 
goals. 

—Norman P. Miller 
ACA Representative 


Sanitation Workshop 
Offered in Pittsburgh 

BECAUSE of the enthusiastic re- 
sponse to the Camp Sanitation 
course offered last year, the Western 
Pennsylvania Section of ACA has 
decided to offer two sessions this 
year, again through the facilities of 
the Pittsburgh Field Training Sta- 
tion. 

Content of the course will in- 
clude general principles of sanita- 
tion, water supply, sewage disposal, 
garbage and refuse disposal, food 
preparation and handling, and 
plumbing and cross connections. 

The first course will be held 
January 5, 6, 11, 12 and 13; dates 
for the second are January 9, 10, 
16, 17 and 18. 

There is no fee charged for this 
exceptional opportunity. Registra- 
tion should be made through West- 
ern Pennsylvania Section, ACA, 
200 Ross St., Pittsburgh 19, Pa. 


ACA Represented at 
Education Conference 

SAM KADISON, a member of 
the New York Section, represented 
ACA at the White House Confer- 
ence on Education, November 28- 
December 1, in Washington, D. C. 

Mr. Kadison is director of Camp 
Modin. 
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OQutdoor Education 


Workshop Planned 

THE SECOND Annual Work- 
shop on Interpretive Programs will 
be held at Bradford Woods, In- 
diana, on Monday, Tuesday, and 
Wednesday, April 2, 3, and 4. The 
workshop is designed for those in- 
terested primarily in the outdoor 
education programs of national, 
state, and local parks and their re- 
lation to the outdoor programs of 
schools, museums, and other agen- 
cies. 

For further information and reg- 
istration, write Reynold Carlson, 
Alpha Hall, Indiana University, 
Bloomington, Indiana. 


Weather Booklet 


Distributed by Section 

“SOMETHING: About the 
Weather” is the title of a handy 
booklet compiled by James E. 
O’Brien of the Brashear Associa- 
tion of Pittsburgh, and published by 
the Western Pennsylvania Section 
of ACA. 

The mimeographed guide has 
been prepared especially for camps 
and is illustrated with clear draw- 
ings. In addition to good informa- 
tion on weather forecasting, there 
are suggestions for weather projects 
to be made in camp, and a sample 
chart for weather observations. 

The book is available for 15¢ 
from the Western Pennsylvania Sec- 
tion, ACA, 200 Ross St., Pitts- 
burgh 19, Pa. 


University Plans Land 
Development Program 

SOUTHERN Illinois University 
has invited 47 colleges and univer- 
sities in Illinois, Indiana, Missouri 
and Kentucky to share in develop- 
ment of an overall outdoor educa- 
tion program on federal lands near 
here. 

SIU President D. W. Morris 
pointed out that Southern is located 
three miles from a U. S. Fish and 
Wildlife Service refuge on which 
the University owns or leases 700 
acres of land. The SIU campus 
almost adjoins the Shawnee Na- 
tional Forest, a 3,00Q-acre tract su- 
pervised by the U. S. Forest Ser- 
vice. 

The area around Southern, con- 
taining lakes, forested land, wildlife 
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habitats, natural areas and farms 
offers “really exceptional opportuni- 
ties in outdoor education training,” 
President Morris said. He said that 
Southern would be pleased to work 
cooperatively with state, parochial 
Or private universities or colleges in 
the outdoor education project. 





Ray Bassett Extols ACA 
Before Park Executives 
“PEOPLE are now realizing that 
outdoor living and understanding 
should become a part of our lives. 
Nowhere, is the trend more ap- 
parent than in the camping field.” 





These words were spoken by Ray 
Bassett, who represented ACA at 
the annual conference of the Amer- 
ican Institute of Park Executives: 
meeting recently in Louisville, Ky. 

Mr. Bassett went on to outline 
the objectives of ACA — “to pro- 


Southern now has summer camps 
for area grade and high school chil- 
dren at Little Grassy Lake on the 
federal wildlife refuge and directs 
camps for crippled children, the 
mentally retarded and others at 
Giant City State Park. 
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Bradley Showers in New Shower House 
At Camp Nicolet for Girls 


"We can't begin to tell you the many compliments we have 
had on our new shower house and Bradley Showers by both 
parents, campers and visitors this entire summer. In 
the Fall, the Wisconsin Section of the American Camping 
Association held their meeting at Nicolet. There were 
Sixty camp directors present and we must admit you re- 
ceived wonderful publicity." 


Mrs. Ann M. Schrader, Director 
Eagle River, Wisc. 


Bradley Showers are fast becoming “‘must’’ equipment 
at camps. Only one set of piping connections is re- 
quired (hot and cold water, and drain) to serve the 
several stalls, speeding installation and cutting costs. 

For latest specifications, write for Catalog 5601 on 
Bradley Showers, Vandal-Proof Washfountains, and 
Drinking Fountains. 


BRADLEY WASHFOUNTAIN CO. 
2263 W. Michigan Street 
Milwaukee 1, Wisconsin 


os 
BRADIEY) '* 
RADLEY, 


Distributed Through Plumbing Wholesalers 
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Bradley Multi-Stall Showers 
ore made in 5-, 3-, and 
2-Stall Units. 


vide a recreational experience in 
the out-of-doors which will furnish 
special opportunity for education 
and for social adjustment through 
group living.” 

“The primary focus of the pro- 
gram in camping,” he stated, “is 
on the camper and the utilization of 
all of the facilities of the camp, 


both personal and physical, for the 
pleasure, growth and welfare of the 
camper’s interests and needs. 

Mr. Bassett went on to explain 
the importance of good preparation 
for leaders in outdoor recreation 
and also the need for further de- 
velopment and 
park facilities. 





Sections Report 


REGION Il 

New York Section held a gala 
Open House during the afternoon 
and evening of December 8th, to 
celebrate the opening of their new 
offices. Refreshments were served 
and board members and committee 
chairmen were on hand to greet 
visitors. 


At a general membership meeting 
of the Western Pennsylvania Sec- 
tion, Julian H. Salomon, camp 
planner, presided in a program de- 
voted to “Recent Trends in Camp 
Buildings.” Mr. Salomon advised 
members on their problems relat- 


ing to camp architecture, site devel- 
opment and other such factors. 
Harry Kalson, of the Section, has 
been elected President of the Penn- 
sylvania Camping Federation, a 
union of the Eastern, Central and 
Western Pennsylvania Sections. 
Other new officers of the Federa- 
tion include: Vice President, Helen 
Leighty of Eastern Pennsylvania; 
Secretary, Robert B. Watkins of 
Western Pennsylvania, and Treas- 
urer, Harold A. Moore of Central 
Pennsylvania Section. 


Mr. Salomon also spoke before 
the Eastern Pennsylvania Section 
in January. His topic was “Camp 
Buildings and Architecture.” 


improvement of 





NAME 


STREET 


CITY AND STATE 





ARE YOU A MEMBER 


OF 


THE AMERICAN CAMPING ASSOCIATION ? 


Camping Magazine is just one of the many benefits of membership 


in ACA. Join your friends or business associates in this ever-ex- 
panding Association of camping people. Full information on how 


you may join will be sent on request by using the attached form. 


Request for Membership Information 


AMERICAN CAMPING ASSOCIATION 


Bradford Woods, Martinsville, Indiana 


Please send me full particulars on how membership in ACA will 


benefit me. Please include details on membership fees. 
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REGION lil 

Michigan Section held its last 
regular Section meeting, before the 
big convention, on December 3rd. 
The timely topic “Taxation” was 
discussed by a panel of tax officials, 
who related their advice to the camp 
director’s particular needs. 

A business meeting was also held, 
and was followed by a standards 
clinic for both residential and day 
camps, under the direction of Meta 
Riseman and Helen Wolner. 


REGION IV 

An important step has recently 
been taken by the Southeastern 
Section .. . the establishment of an 
office of Executive Secretary for the 
Section. To fill this important posi- 
tion, Marvin T. Culbreth, immedi- 
ate past-president of the Section 
and director of Camp Sky Ranch, 
has been appointed. Mr. Culbreth 
will locate the office in his home, 
425 E. Howard St., Boone, N. C. 

As Executive Secretary, Mr. Cul- 
breth will have the responsibility 
for the Section’s Counselor Place- 
ment Service, publishing of the 
Newsletter, and serving as a public 
relations office. 

The Section recently elected its 
officers who will serve for the next 
two years. These are: Margaret 
Stanion, president; Agnes Jeter, 
first vice-president; Bertha Martin, 
second vice-president; Emily Cate, 
recording secretary; Wyatt Taylor, 
corresponding secretary and Bill 
Johnson, treasurer. 


REGION V 

“Recreation—Its Relationship to 
Camping” was the topic of the eve- 
ning at the December meeting of 
the Minnesota Section. Dr. Gerald 
Fitzgerald, Director of the Depart- 
ment of Recreation at University of 
Minnesota, was featured as speaker. 

We have heard that Whitey 
Luehrs, General Chairman of the 
1958 National Convention, at which 
the Minnesota Section will be host, 
has his organizational structure al- 
ready formed. 

Friday the 13th has no evil con- 
notation for the Wisconsin Section 
who have set January 13th for their 
next meeting. It will be held in Mil- 
waukee. 

Chicago Section’s Dec. meeting 
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was devoted to the timely topic of 
Camp Promotion. 

General Chairman Sidney Freed- 
man organized a panel of experts on 
four phases of promotion. Repre- 
senting advertising was Howard 
Kusterman; mailings were led by 
David Mickelsen; personal contact 
was under the direction of Mrs. 
Esther M. Hecht, and visual aids 
had Benton C. Black as leader. 
REGION VII 

Dr. Norman Miller, president of 
the Southern California Camping 
Association, on sabbatical leave 
from UCLA, plans to leave January 
18, for a five month tour of Europe 
via auto. The Pacific Camping Fed- 
eration is looking forward to a full 
report from Norm upon his return. 

Members of the California As- 
sociation of Private Camps came 
away from the Berkeley Conference 
inspired and with the feeling that 
an outstanding job was done to 





CAMPING MAGAZINE is 
eager to compile a list of some 
of the most successful ideas 
ACA Sections have used to 
commemorate Camp Week. 
We hope to put together a use- 
ful article for all to use 
as Camp Week, 1956, ap- 
proaches. 

Won't you take a few mo- 
ments now and send us your 
thoughts on this, together with 
any illustrative material you 
might have’? 

Let’s all help make Camp 
Week the biggest and best yet! 

















further the interests of private 
camping in California. They invited 
all private camp directors who are 
not already members to join with 
them to continue to raise camping 
standards in our section. 

Ford Carr, conference chairman 
for Pacific Camping Federation, an- 
nounced that the program scheduled 
for March 15, 16, 17, 18 at Asilo- 
mar, Calif., will be a workshop 
conference with a program for 


everyone: School Camping, Private 
Camp Directors, College Educators 
in the field of Camping, Family 
Camps, Church Camps, Day Camp- 
ing and Leadership Training plus 
skills “Know How” for everyone. 
—J. Grant Gerson 


Camping Magazine, January, 1956 


4 


PARENTS’ MAGAZINE gives you the only 100% 
dren audience... your logical prospects. 

e 73% OF PARENTS’ mother-readers are 
families have 1,675,000 children ages 5 to 17... 

.~-) FAMILIES have special confidence in PARENTS’ personal investigation 
of camp advertisers... resulting in thousands of productive inquiries. 

® PARENTS’ helps bring high-tuition enrollments. In 1954, 638% of 
enrollments were $350 to $550. 22% over $550. 


Parents 


Serves 1,675,000° 
with 3) 


* EFFECTIVE MARCH 1956 


36 and under. 
natural camp ages. 


That’s why 33% more camps advertised in PARENTS’ 
M. 4AGAZINE in 1955 than in any other magazine. That’s why 

5% of camps advertising in 1954 renew ed in 1955; why 68% 
of 1955 advertisers have been in PARENTS’ 5 years or more. 
And that’s why your camp belongs in PARENTS’! 


Josephine E. Chrenko, Director, School and Camp Dept. 


families 
3 million children 


PARENTS’ MAGAZINE, S52 Vanderbilt Ave., New York 17, New York. 
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It’s Wise Qy Fo Supervise 






A DISCUSSION ON STAFF 
SUPERVISION IN SUMMER CAMPS 


ALAN KLEIN, 
Professor, School of Social Work 
University of Toronto 


COMPILED AND EDITED BY 


and 


IRWIN HALADNER, 
Director, Camp Wabi-Kon 


‘Endorsed and Distributed by... 


The Ontario Camping Association 


Order Now - 75¢ per copy 


Published by 


THE CANADIAN CAMPING MAGAZINE COMPANY 


a CLIP AND MAIN ... — .. «a 2 oe oo oo « 


Ontario Camping Association 
170 Bloor Street West, Toronto, Canada 


Please send me . copies of “It’s Wise to Supervise”—75c per copy. 


Name 


ann A ne RO A ROP ESI FA on A TNT WN OI RTS Fe 
_] I enclose pera tedfies 20c to cover bank charges on out of town chowne) or 
money order to cover cost. 


[-] Please bill me. 
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NEW Products from SEIDEL 


To make camp feeding Easier, Better, Economical ! 


Both our new Cake Craft Mixes and Instant Puddings are decidedly 
superior to existing consumer packs of these new favorites. As 
always we strive to make Seidel’s “Institutional’’ Size Foods ideal for camp 
service. Everything the Kitchen needs from Soups to Desserts plus 
Trail Packets,® the original now widely imitated trail side food packet. 
FRE E! e Handy 5-page Cost-per-Serving Chart ! 

@ Samples of any Seidel product ! 


AD. SEIDEL & SON INC. 1245 W. Dickens Ave. 102 Franklin St. 


Chicago 14 New York 13 














Direct YOUR Camp Advertising 
to these upper-income families 
with over 2,000,000 children 


The American Magazine’s expanding School and Camp Directory 
opens up an entirely new and substantial prospect field:— 
2,600,000 homes, of which more than 85% have 
higher-than-average incomes 
2,166,814 camp and school-age children 
between 6 and 18 
A Camp Information Service for 10,230,000 readers 


e For Information Write: 


640 Fifth Avenue, New York 19, N. Y. 
Telephone: Plaza 9-1000 











LYLE BRYSON, Director, Camp Department 
MAGAZINE 








BROWNLEE 
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LOG CAMP BUILDINGS 


° 
Visit Our Booth No. 5 
A.C.A. Convention 
Detroit 
Shipped in sections, with doors and windows installed; easy to erect. White cedar 


logs, pre-treated. Impervious to moisture. Termite resistant. Factory caulked . . .wind- 


proof. Kiln-dried splines. Send for catalog showing a typical lodge. 


UNIVERSAL HOMES, INC., 3502 GUARDIAN BLDG., DETROIT 26, MICH. 











they £0 home 


URING AN interview with a 

prospective counselor appli- 
cant, I casually said, “In day camp- 
ing we're faced with a very delicate 
and different problem—our camp- 
ers come to us every morning and 
go home every evening. They are 
not in a sense a captive group of 
children. Mother and Dad can eval- 
uate the camp every summer eve- 
ning at supper. In day camping, 
every day is an entity which can be 
judged and is judged every night. 
The big question is: Does seven- 
year-old Billy want to come back 
tomorrow morning? Is Billy going 
to tell Mom that camp is swell, 
that he can’t wait until tomorrow 
morning because he’s going to do 
this—and this—and this? 

This is worth thinking about. Are 
camp owners, supervisors and coun- 
selors ready to say that if their 
campers went home every evening, 
they would eagerly want to return 
the next morning? Is each day the 
excitement, the recognition and hap- 
piness every camper seeks and every 
counselor should give? I wonder 
what the results would be if every 
cabin or group counselor were sub- 
jected to the test of: “Will they 
come sluggishly or anxiously the 
next day?” 

The day camp is of course acute- 
ly aware of this occurrence. We 
know that in our own situation 
every day is considered a visiting 
day. Activity, affection and accept- 
ance are on the job each hour of the 
day. I bring this to the attention of 
all camp people for since we are 
now planning it may be of value to 
use this question as a major criter- 
ion in selecting personnel and plan- 
ning program: “If they would go 
home every day would they———?” 

The day camp, subjected to this 
parental scrutiny daily, must adopt 
a very dynamic program. I look 
upon this challenge as something 
very beneficial to our entire pro- 
gram to the service we render our 
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every day 
By Maxwell Kushner 


campers. It maintains an alacrity 
on the part of counselors and super- 
visors. No wrong can long exist or 
malpractice function in our setting. 
In day camping, evaluation is on- 


going. 
We are in a sense fortunate in 
being able to maintain continuous, 


constructive parental relations rath- 
er than apologetic post season par- 
ental relations. Is this scrutiny ad- 
vantageous to the day camp? Yes, 
by all means, for it imposes a re- 
sponsibility and a need for insight. 
Program making and camper atti- 
tude require careful study. The good 
day camp can use many techniques 
in utilizing its day to day pressure 
to advantage: 

|. The transportation of campers 
to and from camp is an integral 
part of the day. The fun and spirit, 
attitude and attention in the vehicle 
either say a cheery hello and a 
happy good-bye or a sour hello and 
a relieved good-bye. What do your 
counselors foster? 

2. Periodic telephone calls to the 
camper’s parents by the counselor 
help establish a cordial and inti- 
mate relationship of great value in 
sensing parental attitude toward the 
camp. 

3. Periodic bulletins to parents 
concerning events and program help 
establish a familiarity with the 
camp. 

4. A mid season progress report 
indicating aspects of positive growth 
on the part of the camper as a re- 
sult of his camp experience helps 
make a favorable impression. 

Above all, of course, is the real- 
ization that the child is the best am- 
bassador of good will. In day camp- 
ing they go home every day. If your 
campers had _ this opportunity, 
would they want to return the next 
morning? They should! 


—Mr. Kushner is co-owner of Se- 
same Day Camp, Philadelphia, 
Pa. 
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So said a Calm p ofhcial who ordered 
eight Old Town canvas canoes after 
trying out other types. Another well- 
known camp executive wrote: “Old 
Towns purchased in 1934 are still 
in good condition, despite heavy 
duty in rugged country.” They know 
from experience that Old Town 
builds *em best—to last for years 
and years. 

You'll find Old Town your shrewd- 
est canoe investment too! They're 
tough, yet easy to handle; stable, 
steady and quiet; resilient, and 
above all, economical to maintain. 
Old Town has been the favorite for 
6 years. 





: Place your order now! Make sure 
you have Old Towns for your camp 


season. 

We also build flat-bottom boat 
sailboats, boats for use with 
board motors and skiffs for rowing 
and motor use. Our variety yf 
models will meet your watercraft 


needs. 

Old Town quality accessories: Pad- 
dles, oars, slat mast 
seats, carrying yokes, cushions, etc. 


Address: 


} L- 
DacK rests, 


Write for Free Catalog. 


OLD TOWN CANOE COMPANY 
381 Fourth St. Old Town, Maine 
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your waterfront! 


vt “ STANDARD" 


the Worlds SAFEST PIER 


SAFE... non-skid deck. Cooler than wood. Easily 
aligned for irregular lake or river bottoms. Rolled 
edges and many other safety features 


DURABLE... All steel Rust resistant. Sturdy, 


steady and strong. 


VERSATILE . . . Sectional construction to meet your 
individual needs. You can set.it up or take it down 
with a minimum of effort in far less time than 


conventional old-fashioned piers. 


BEAUTIFUL This is the “peer of piers” that 
will give you that extra- added touch of beauty, 

prestige and valve to your waterfront. 

Send us a rough sketch we will gladly send rec- 
ommendations, prices and literature 

no obligation, of course! 


NMA bfee/ PRODUCTS MANUFACTURING CO 


2836 South 16th Street 


Milwaukee 15, Wisconsin 





9-11 Bennett Road 
Englewood, New Jersey 
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HILDREN LOVE | dessert. 
When it’s hands down on every- 
thing else, doubles—even triples in 
dessert are not unusual. Better not 
be caught short. Plan ahead by 
stocking your pantry with plenty of 
nourishing graham crackers and 
rich-crisp cookies. Perfect with ice 
cream or fresh fruit, quick as a wink 
they can be made into energy giv- 
ing desserts ready to satisfy even 
the most sun-wilted appetites. 
Here are some old-time favorites 
with a young point of view. They re 
made in no time at all because 
packaged crackers and cookies do 
the work for you. 


Jiffy Brownies 


Try this nourishing dessert on 
those hot-sticky days when nothing 
else seems to please. 


Ingredients 
(weights listed in parentheses ) 
8 packets graham crackers (2 Ibs., 
12 ozs.) 
3 cups milk 
4 packages chocolate pieces (1 Ib., 
8 OZS. ) 
4 cans sweetened condensed milk 
(3 Ibs., 8 ozs.) 
cups shredded coconut (6! 
cups chopped nuts 
teaspoon salt 


OZS. ) 


— PN bh 


cooking with 





|. Put graham crackers in mixer 


bowl; pour milk over crackers. Mix 
at low speed until smooth. 

2. Melt chocolate; add to crumb 
mixture with other ingredients. 

3. Pour into two lightly greased 
pans (10” x 16” x 2”.) 

4. Bake in moderately hot oven 
(375°F.) 45 minutes. Cool. 

5. Cut 
squares. 

Makes 80. 


brownies into two-inch 


Rainbow Tarts 


These pretty tarts come from fix- 
ings right off your pantry shelf. 
Keep them in good supply for re- 
quests are sure to be heavy. 


CRUMB CRUST 
Ingredients 

2 boxes ginger snaps (2 Ibs.) 
l-’2 cups sugar (%4 Ib.) 
1-2 cups butter or margarine, 

softened (%4 Ib.) 

|. Put ginger snaps through 
coarse screen of food grinder, to 
make crumbs. 

2. Blend in sugar and butter or 
margarine thoroughly. 

3. Set large size paper baking 
cups in muffin pans. Pour % cup 
crumb mixture into each cup. Press 








These three are important ingredients offered by 
today’s camps. Agree? Then why not attract to 


your camp 


children 
(1) Herald Tribune families buy some 14 books a 
year. (2) Four out of five Herald Tribune adult 


who are pre-conditioned? 


gaia readers are college educated. (3) 85% ride hobbies. 


EDUCATION 


families. 


They’re better-income, better-educated, better-living 


Any good reason why you don’t place your 
camp’s ad right away in the Herald Tribune THIS 
WEEK Magazine’s Camp Directory? (Note: short, 


26-day closing). Write now for further information. 


CAMP DIRECTORY 





NEW YORK 


Herald Tribune 


230 West 41 St., New York 36—PEnnsylvania 6-4000 
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firmly against bottom and _ sides 
with a juice glass. 


Makes about 50 tart shells. 


FILLING 

¥2 large package vanilla pudding 

and pie filling powder (12 oz.) 

2 quarts milk 

3 No. 242 cans fruit cocktail, can- 
ned (5 Ibs., 10 oz.) 

3 tablespoons cornstarch 


|. Cook pudding and pie filling 
powder and milk according to di- 
rections on package. After cooling 
five minutes, fill each crumb tart 
Shell 34 full. 

2. Thoroughly drain fruit cock- 
tail saving three cups syrup. Com- 
bine cold syrup with cornstarch. 
Cook over medium heat until thick- 
ened and cleared. 

3. Fold fruit cocktail into thick- 
ened syrup. Spoon over tarts. Chill. 

Makes about 50 tarts. 


Ribbon Loaf 


Old favorites like graham crack- 
ers and jelly are a sure fire hit 
with the young folks. The cook will 
love this too— it’s so easy to make. 


Ingredients 
2 cups heavy cream 
4 teaspoons sugar 
2 teaspoons vanilla 
100 graham crackers (1-'2 Ibs.) 
2 cups jam 

1. Whip cream stiff; blend in 
sugar and vanilla. 

2. Spread each graham cracker 
with a thin layer of jam. Press jam 
spread crackers together in 2 long 
rows, 50 crackers each. 

3. Spread cream over outside of 
loaves. 

4. Chill in refrigerator over night. 

5. To serve, slice diagonally at a 
45” angle. 
Serve 50. 




















Always at your service—and famous for food 
specialties since 1891. Drop us a note for your 
free copy of our handy catalog listing the many 
famous—and unusual— items in the H.B.C. line. 

Such popular items as Instant Pudding Powders, 
Beverage Bases, Sweet Milk Cocoa, Rapid Cake 


could ever say. 








Various Sizes and Packs for All Kitchens 


Popular with Cooks 


and Campers! Choose 


A. B.C. Quality Foods 


Bases, Gelatine Desserts and Tripperoos, the 
premium quality out-of-camp meal favorite, are 
included. 

Over 20 kinds of Tripperoos are available—each 
in a water-proof bag; only the addition of water and 
heating is needed to make 4 extra-large portions. 


FREE! We will gladly send generous size samples of any item we offer upon 
request. Your own test will show you H.B.C. quality better than anything we 


HILKER & BLETSCH COMPANY 


614 WEST HUBBARD STREET 


CHICAGO 10, ILLINOIS 


Visit us in Booth 18 at the A.C.A. Convention in Detroit, February 15-18. 








For Your Information 


Trampoline for Older Campers 
Nissen Trampoline Co. has an- 
nounced a new all-nylon canvas 
trampoline bed especially developed 
for campers of high school age. 
This new type bed is much 
lighter in weight and is said to out- 
wear the standard cotton canvas. 
Its performance is described as 
equalling the best intercollegiate 
type woven web beds, yet is avail- 
able at less than * the cost. 
This particular Nissen trampol- 
ine has been purchased by the 
U. S. Marine Corps for their bases 
in this country and overseas. 
For more information, check 
number C-1601 on Readers’ Serv- 
ice coupon. 





150” 


¢ PORTABLE 


New and helpful ideas to assist you in obtaining 
equipment, supplies and services for your camp. 
Keep up-to-date with the latest trends in camp 
operation by investigating some of the items 


described here. 


Camp Menus for Two Weeks 

John Sexton & Co. has prepared 
especially for camp directors and 
their food staffs a useful booklet 
on camp menus, with recipes and 
culinary data. 

Menus are given for a full two 
weeks with leeway for substituting 
items which may be in plentiful 
supply in your area. The selection 
of recipes contains items which are 
sure to appeal to young people. 
They give ingredients for 50 or 
more servings. 

In the culinary data section is 
included such information as num- 
ber of servings in large size cans, 
sanitation data, milk conversion 
table and other useful information 


Model 
G 


© Stainless Steel Construction 


© Peel 20 Ibs. one minute 


¢ Automatically Timed 


compare SAVES up to $3.00 per 


100 Ibs. over hand peeling. 


floor 
model 
GP 


economy i 
model 
EC 





$115.00 


1 
' $240.00 


| Portable Stand 
and Pee! Trap 


| 











PRICE SLIGHTLY HIGHER IN WEST 


UNIVERSAL INDUSTRIES 


372 MYSTIC AVE., 


SOMERVILLE 45, 


MASS. 


for the experienced or novice food 

manager. 
For your 

C-1602. 


copy, check number 


Recreation Equipment 
for Camps 

Introduction of a line of tubular 
steel recreational equipment for 
camp playgrounds has been an- 
nounced by Bil-Jax, Inc. 

Included are such items as port- 
able tables, swing sets, sand boxes, 
portable bleachers, lake pier equip- 
ment and folding-leg table sets. 

Literature and price list are avail- 
able through item C-1603 on cou- 


pon. 


Doughnut Cutter by Downyflake 

Downyflake claims the perfect 
answer for camp dieticians who like 
to make and serve fresh, hot dough- 
nuts quickly and inexpensively. It’s 
the new Downyflake Institutional 
Donut Cutter, just introduced. 

Made of heavy aluminum, with 
stainless steel precision cutting at- 
tachment, the Downyflake cutter 
has six different slot adjustments 
which make it possible to turn out 
six different sizes of doughnuts. It 
also has attachments for making 
ball doughnuts or doughnut sticks. 

More information on this small, 
light unit may be had by checking 
number C-1604. 


Safety Stressed by 
Standard Steel 

With an eye toward safer swim- 
ming and boating, engineers of 
Standard Steel Products Mfg. Co. 
have concentrated attention on 
safety features for their 1956 line 
of piers and allied equipment. 

The new safety features include: 
double bracing of understructure 
for greater rigidity; rounded corners 
and ends to eliminate dangerous 
protrusions; pebbled surface of top 


Camping Magazine, January, 1956 








decking to reduce hazards of slip- 
ping or falling; baked-on white 
enamel finish on top decking to pro- 
vide a cool decking surface through- 
out the season; and heavy coat of 
non-skid solution on top decking for 
added protection against dangerous 
falls. 

For pictures and descriptions of 
these piers, as well as other Stand- 
ard Steel waterfront products, in- 
cluding diving units and life guard 
towers, check number C-1605. 


New Material for Tents 

Strength, Inc., has announced 
production of a complete line of 
Nyvel tarpaulins and coverings of 
all shapes and sizes, plus a com- 
plete line of tents. 

The Nyvel line is made from a 
new light-weight material which is 
said to incorporate the use of nylon 
and vinyl plastic film. Among the 
many features described are excep- 
tional tear strength, complete and 
easy storage, waterproof, rot and 
mildew-proof, with sun-fast colors. 

Another important feature which 
the manufacturers call to the atten- 
tion of camp directors is the fact 
that all seams are electronically 
welded and sewn. 

For particulars on how this new 
product will fit into your own out- 
door equipment needs, write for 
item C-1606. 


Boats for Camp in New Line 

The 1956 line of Feather Craft, 
Inc., makers of aluminum boats, 
features several models which will 
be very useful in camps. 

Camp Directors will be partic- 
ularly interested in the longlife 
aluminum construction, which, it is 
said, requires no upkeep or calking 
and eliminates leaking . . . features 
of importance when crafts are sub- 
jected to daily camper use. 

Boats are so designed so that 
they can accommodate up to 30 
HP outboard motors. The manufac- 
turers particularly recommend their 
Rocket model for water skiing, now 
becoming very popular in camps. 
It has special storage facilities for 
skis, gas tanks and gear under the 
aft deck, and is also equipped with 
“towing eyes” on the transom. 

Illustrative information about the 
Rocket and other Feather Craft 
aluminum boats may be had by 
checking number C-1607. 
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Camp Furniture of Hickery 
Indian Hickory Furniture Co., 
Inc., suggests their products for 


keeping the furnishings around 
your camp in tone with an outdoor 
setting. 


Though practically every type of 
furniture is made by the company, 
particularly useful to camps will be 
the straight chairs for camp dining 
rooms, tables, and some of the 
pieces for porches and other out- 
door placing. 

Seats and backs are hand-woven 
of fibre for indoor use, or rattan for 
outdoors. 

A catalog picturing all pieces with 
price list is available by checking 
number C-1608. ' 


New Team Sport 

A new team sport for both boys 
and girls has recently been devel- 
oped. It is called Sacket and is the 
creation of Sacket Sporting Goods 
Co. 

The game is described as having 
all the good features of baseball, 
but none of the disadvantages which 
accrue when playing with a hard or 
semi-hard ball. Equipment used is 
all of special design: a soft ball, 
specially made semi-flat bat and a 
special net. No gloves are used. 

Of particular interest to camps is 
the fact that the game can be played 
on uneven ground, and is adaptable 
to indoor and outdoor play. 

Sacket will be glad to supply in- 
terested camp directors with full 
official rules, as well and full de- 
scriptions of equipment needed. 

Check item C-1609 for your 
copies. 


Items on Table Tennis 

Is your camp among the many 
conducting an annual Table Tennis 
Tournament? If so, you'll want to 
send for your supply of tournament 
charts, offered free by Harvard 
Table Tennis Co. 

These charts are ready to be 
posted on your camp bulletin board 
so that the entire camp can follow 
the play. 

At the same time, you'll want a 
special booklet issued by Harvard 
on coaching the sport and con- 
ducting a tournament. This is also 
offered free by Harvard. 

Check item C-1610 for your 
copy of the booklet and supply of 
tournament charts. 
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Readers’ Service 


Use this coupon to obtain 
more information about items 
described in this department, or 
advertised or mentioned editori- 
ally in this issue. CM Readers’ 
Service will also be happy to as- 
sist you find a source for any 
products or services used in 
camp management. 


rm C-1601 
- €-1602 
- €-1603 

C-1604 
™) €-1605 
—) €-1606 
-] €-1607 
- €-1608 
— €-1609 
- €-1610 


New Type Trampoline 
Camp Menus 
Recreation Equipment 
Donut Cutter 
Waterfront Products 
Tents and Tarps 
Aluminum Boats 
Furniture of Hickory 
New Team Sport 
Table Tennis Supplies 


Please send me information on 
the following additional sub- 
jects not checked above. 





CAMPING MAGAZINE 
READERS’ SERVICE 
705 Park Ave., Plainfield, N. J. 
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NO MATTER 
WHICH WAY 
THE WIND BLOWS 


Nowmn 
] 
AST 


West 


Nour 


For modern 
efficient 
and easy 


camp operation 


Use 
the 
READER’S SERVICE 
COUPON 
on the 
preceding 


page 








membership 
memos 
from 


Annabeth 
Brandle 


MEMBERSHIP in the ACA is 
growing at < rapid pace. The re- 
sponsibility of the Membership 
Chairman of every section is to see 
that every member in his section is 
in the right category. The National 
office at Bradford Woods has no 
way of checking this. 

The National Membership Com- 
mittee feels that there is a consid- 
erable number of camp directors 
and owners currently holding Indi- 
vidual or Executive memberships 
rather than Camp memberships. As 
approved by vote of members in 
May, 1955, each camp should have 
a membership in the proper cate- 
gory before either the owner or di- 
rector may become a member in 
any other category. 

It is the responsibility of the Sec- 


tion Membership Committee to in-- 


terpret this policy to both present 
and prospective members. 


This is your invitation to join our 
camping family. 


Here are the categories as out- 
lined in the ACA Membership Man- 
ual: 





INDIAN 


PORTABLE FIRE PUMPS 
Are A Camp's Best Fire 
Insurance Policy! 


All Seams ar: 


Ele tri Weld 


“Choice for Quality 
the World Over’ 


USES ONLY CLEAR WATER 


Protect property guard lives with the 
equipment preferred by forest rangers and 
hire depts Back prac k INDIANS hav: heen 
tor years by leading camps every 
(Camp directors say they are “worth 
nt om old.” Don't take chance: 
could wipe out a life 


7c ¢ Jil (j 
a ten minute fire 
time’s investment 
Send for circular on Write for Cata- 
our INDIAN DRINK- log describing 
ING WATER & INDIANS and 
SUPPLY "ANK. how they can 
Dozens ot 1Sses ‘ave your camp 
from the disas 
ter of fire. 


every Camp 
val, Capactl 
button faucet 


D. B. SMITH & CO. 


“Established 1888" 
417 MAIN ST. UTICA 2, N. Y. 














Start Your Pre-Camp 
Counselor Training Now... 


by placing a copy of the 


ANNOTATED 
BIBLIOGRAPHY ON 
CAMPING 


in the hands of each of your 
counselors. No matter what their 
specialties, they will find help- 
ful reading suggestions in the 
pages of this complete bibliog- 
raphy, Barbara 
Ellen Joy. 


prepared by 


Copies are available for 50¢ 
from 


AMERICAN CAMPING 
ASSOCIATION 


Bradford Woods, Martinsville, Ind. 
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STUDENT is $3.00 
For full-time under graduate stu- 
dents interested in camping. 


INDIVIDUAL $6.00 
For individuals interested in 
camping and not otherwise classi- 
fied. 
EXECUTIVE $10.00 
For individuals holding execu- 
tive, administrative and/or profes- 
sional positions in camps, agencies 
and organizations, board chairmen, 
representatives of agencies, schools, 
government services and organiza- 
tions interested in camping. 


I'll be looking for you at the mem- 
bership meeting in Detroit. 


CAMP-ONE $35.00 
For all camps whose gross in- 

come is $25,000 or more. 

CAMP-TWwo $25.00 
For all camps whose gross in- 

come is at least $12,000 but less 

than $25,000. 

CAMP-THREE $15.00 
For all camps whose gross in- 


come is at least $6,000 but less 
than $12,000. 
CAMP-FOUR $10.00 


For all camps whose gross in- 
come is less than $6,000. 
BUSINESS $25.00 

For individuals interested in 
camping primarily through business 
affiliation. 

CONTRIBUTING ... $100.00 or more 

For individuals, camps and com- 
mercial firms who are willing to 
give ACA _ support beyond the 
standard classifications. 
SUSTAINING $50.00 

For individuals, camps and com- 
mercial firms who are willing to 
give ACA and Sections additional 
support. 





— “< _ ss \ 


T E N T S CANVAS "600s 
by POWERS 








~ COVERS — TENT FLYS 
FOR CAMPING 
WRITE FOR INFORMATION 


POWERS & CO. 3211 Woodland Ave 


Philadelphia 43, Pa. 

















THIS BIG 
Illustrated Catalog of 






_LEATHERCRAFT Kits, Tools, Etc. 


Easy-to-Make Leather Purses, Gloves, 
Belts, Billfolds, Moccasins, Other Projects. 
Finest Quality Tooling Leathers, Supplies, 
Books, etc. COMPLETE STOCK — IMME- 
DIATE SHIPMENT. 





Attention METALCRAFT Hobbyists FREE. 
| Catalog of Aluminum, Copper and Foil in 
| Shapes and Sheets. Tools, Supplies and 
How-To-Do-It Books. Also Enameling 
| Kilns, Supplies. 


J. C. LARSON CO. 320 So. Tripp Ave. 


Department 5519, Chicago 24, Ill. 





”~ 


World’s most Hrbehoag Ae 
ALL-IN-ONE POWER ~ 
MEGAPHONE... 








Send 
for free 
literature. 





EQUIPMENT CO..,. INC. 
GREAT NECK, N.Y. | 








FOLKWAYS RECORDS 


WORLD'S LEADING PRODUCER OF 
FOLK MUSIC ON RECORDS 
FP701 American Folk Songs for Children. 
10”, 33/3 RPM. List $4.25 
FP703 1, 2, 3 & Zing, Zing, Zing. 

10”, 3313 RPM. List $4.25 
P401 Sioux & Navajo. 
| 12”, 333 RPM. List $5.95 
FP728 Camp Songs (Vol. 1). 

10”, 33% RPM. List $4.25 
FP729 Skip Rope Games. 10”, 33/3 RPM 

Over 200 other albums 
For Complete FREE Catalog write to: 

FOLKWAYS RECORDS & SERVICE CORP. 
117 West 46th St., New York 36, N. Y. 


————eEea 
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1 time =) 
3 or more times 


Headline, if desired 


CAMPING MAGAZINE 





CLASSIFIED ADVERTISEMENTS 


Minimum cost per insertion 


All classified advertising is payable in advance. 


20¢ per word 
same copy, 15¢ per word 
$1.00 per insertion 
$1.00 per insertion 
$4.00 


705 PARK AVE., PLAINFIELD, N. J. 








HELP WANTED 


CAREER POSITIONS 


Career positions open full time, year 
‘round for women now open in many 
parts of the country; some of these are: 


DETROIT, MICHIGAN—Camp Coordinator, 
$4000-$6200. 

DALLAS, TEXAS—Executive Director and 
Camp Administrator, salary open. 


GREAT FALLS, MONTANA—Executive Di- 
rector and Camp Administrator, $4500. 


BEAUMONT, TEXAS—Executive Director 
and Camp Administrator, $4500. 


LOS ANGELES, CALIFORNIA—District Di- 
rector, day camp experience, $3700-$4500. 
SAN JOSE, CALIFORNIA—Executive Di- 
rector, Camp Administrator, $5100. 


For full information on any of the above 
positions write: Zalaine Hull, Personnel 
Advisor, Camp Fire Girls, Inc., 16 East 
48th Street, New York 17, New York 


ASSISTANT DIRECTOR (MALE) for co-ed 
ranch camp. Excellent career opportunity. 
Permanent year-round position. Opportun- 
ity to buy into business if compatible. 
Several summer camp positions available. 
Write full particulars: Route 2, Box 14A, 
Malibu, California. 


COUNSELORS: BOATING AND CANOE- 
ING, Tennis, Campcraft, Athletics, Swim- 
ming, Vermont girls’ camp. Write Box No. 
464, CAMPING MAGAZINE. 


UNIT DIRECTORS, NURSE, COUNSELORS 

wanted for girls’ camp in Oregon. Nine 

week season. Minimum age 19. Experience 

preferred. Write Box 480, CAMPING MAGA- 
E. 


CAMP DIRECTOR, YWCA GIRLS’ CAMP, 
Michigan. Minimum $1500 for ten weeks’ 
season. Higher salary if additional time 
can be given prior to season. Experience 
required. Write Box 479, CAMPING MAGA- 
ZINE. 


CAMPS WANTED 


BOYS’ CAMP WANTED by experienced 
Camp Director. Preferably southeastern 
or mid-western states. Will consider Direc- 
torship with opportunity to purchase at 
later date. Write Box 481, CAMPING MAG- 
AZINE 


SMALL ESTABLISHED CAMP FOR GIRLS. 
Interested in immediate purchase or ad- 
ministrative position with prospects of 
buying. Write giving details to Box 461, 
CAMPING MAGAZINE. 


WANTED TO BUY OR LEASE—camp in 
the southwest. Texas, New Mexico, Color- 
ado preferred. Send full description and 
terms Box No. 468, CAMPING MAGAZINE. 


WANT TO LEASE CAMP with option to 
buy. Maximum rent $4,000. Minimum ca- 
pacity 100. Must have lake; equipped. New 
York, New Jersey, Pennsylvania and New 
England considered. Write: R. E. Ross, 
Room _ 202 West 40th St., New York 
18, N. Y. 
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WOMAN HEAD COUNSELOR for recently 
opened private girls’ camp in New Eng- 
land. Sister camp to well-established Jew- 
ish Boys’ Camp. Write Box No. 470, CAMP- 
ING MAGAZINE. ‘ 


HEAD COUNSELOR, Thoroughly experi- 
enced for boys’ camp in Massachusetts. 
Also openings for experienced men in sail- 
ing, tennis, arts and crafts and pioneer- 
ing. School and college faculty men will 
find these openings of interest. Write Box 
472, CAMPING MAGAZINE. 


CANADIAN CO-EDUCATIONAL CAMP in 
Timagami, Ontario has opening for Sec- 
tion Head proven experience in supervi- 
Sion. Also openings cabin counselors, min- 
imum age 20. A real northwoods camp. 
Flexible, relaxed program specializing ex- 
tensive waterfront activities, sailing, 
water-skiing, fishing. Camp Wabi-Kon, 
170 Bloor Street West, Toronto, Canada 


HEAD COUNSELOR for long term associa- 
tion with established Massachusetts Girls’ 
Camp. Experienced in all phases of camp- 
ing, personnel and program. Write Box 
No. 471, CAMPING MAGAZINE. 


COUNSELORS—Waterfront; arts; crafts; 
music (must play piano); registered nurse; 
tripping; small crafts; general cabin coun- 
selors; archery. Ages 19 to ‘40. Season eight 
weeks. Mid-west private boys’ camp. Give 
complete history, references, salary in first 
letter. Write Box No. 469, CAMPING 
MAGAZINE. 


BURR OAKS CAMP FOR GIRLS in South- 
ern Wisconsin has openings on its staff 
for qualified counselors in swimming, 
sailing, canoeing, arts & crafts, trips and 
land sports. Give full details in first letter. 
Burr Oaks Camp, 717 W. Sheridan Rd.. 
Chicago 13, Illinois. 


COUNSELORS — Coed teenage sailing 
camp Boothbay, Maine. Write: Lester 
Rhoads, 251-18 6lst Ave., Little Neck, N. Y 


POSITIONS WANTED 


EXPERIENCED, DESIRABLE, MATURE 
COUPLE desire administrative positions in 
a camp for 1956 season. For information 
write: Mr. and Mrs. Eugene Mangum, 
1038 W. Greenwood Ave., Nashville, Ten- 
nessee. 


MALE PSYCHOLOGIST, HARVARD PhD., 
would consider permanent affiliation with 
well established camp. Extensive experi- 
ence in testing, counseling and research 
Write Box 474, CAMPING MAGAZINE. 


CAMP DIRECTOR WITH FOLLOWING 
available (male). Five years experience. 
Only interested in year round association. 
Write: R. E. Ross, Room 605, 202 West 
40th St., New York 18, N. Y. 


SINGLE YOUNG MAN, 24 years old, grad- 
uating college senior, desires full time 
position, year round, with reputable camp. 
Many years camping experience including 
counseling, programming and unit direct- 
ing. Also extensive experience with chil- 
dren in related field. Sincere desire to 
make career in camping. Write Box 478. 
CAMPING MAGAZINE. 


CAMPS FOR SALE 


2 CAMPS FOR SALE IN MAINE—One— 
on a lake with a mile of lake front and 
200 acres of wooded area. Three build- 
ings. Matchless site with room to grow. 
$20,000 buys it. 

Two — On the ocean. Facilities for more 
than 100 campers. Full registration each 
of ten years. Fifteen units. 60 foot recrea- 
tion building; stables; athletic fields; 
tennis courts; swimming pools. Ocean 
front campus. 20 acres of outstanding 
beauty. $75,000. one-fifth cash. Write Box 
473, CAMPING MAGAZINE. 


FOR SALE—BEAUTIFULLY SITUATED 
camp, Northern Wisconsin, on lake in 
heart of National Forest. 19 buildings—all 
steel craft metal on concrete floors. Ex- 
cellent condition. Completely equipped to 
accommodate 60. Could be expanded. 
Water, electricity, telephone. Improve- 
ments. Owned by a mid-western university 
and operated for four years as a surveying 
camp. Discontinuing. Price: Subject to 
negotiation. Write Box 476, CAMPING 
MAGAZINE. 


FOR SALE—ESTABLISHED CAMP or re- 
sort. 6 modern buildings, completely fur- 
nished and fully equipped. Boats. 25 acres 
partly wooded. Accommodates 50 campers. 
On large island off Doot peninsula, Wis- 
consin, in Lake Michigan. $40,000. Write 
Box 475, CAMPING MAGAZINE. 


BOYS CAMP Northern Wisconsin. Also 
make ideal camp for girls. Beautiful lake, 
160 acres. Accommodate 50. Reasonable, 
deal with owner. Write Box No. 412, 
CAMPING MAGAZINE. 


BEAUTIFULLY situated camp, in north 
central Pennsylvania approximately 150 
miles from New York and Philadelphia. 
Completely equipped for 80 campers and 
staff. Operated 25 years on co-ed basis 
Has separate areas for boys and girls; 
could equally well serve boys or girls. 


110 acres of rolling hills, wooded areas, 
open fields, mountain streams, 25 build- 
ings, including dining, recreation, crafts, 
cabins, wash-houses, all in good condi- 
tion. 


State Approved artesian “well drinking 
water; excellent swimming, boating, trip- 
ping. VERY REASONABLY PRICED. For 
full information write Box No. 457, CAMP- 
ING MAGAZINE. 


BERKSHIRE MT. FOOTHILLS Camp 
site. Over 125 acres of wooded land with 
completely private well-stocked 32 acre 
lake. Now contains two 2-bedroom bunga- 
lows with small, fully equipped guest 
house bungalow, garage and boat house. 
All utilities, including electricity and good 
roads. Privately owned. Asking $100,000. 
Financing of one-half can be arranged. 
Write: M. Garber, 185 Church St., 
New Haven, Conn. 


CHILDREN’S CAMP in Con- 
$35,000. Owner retiring. Estab- 
lished 25 years. Complete accommoda- 
tions for 100 children. Lake privileges, 
ample room for activities. Raft, boats, all 
equipment complete. Clientele list in- 
cluded. Present owner will assist in all 
operations for first season if desired. 125 
miles from New York City. Write Box 477, 
CAMPING MAGAZINE. 


FOR SALE 
necticut — 


BOUND VOLUMES 


BOUND VOLUMES AVAILABLE of Camp- 
ing Magazine. Rare opportunity to com- 
plete your files. Small number of library- 
bound volumes available for following 
years: 1944-45; 1946-47; 1948-49. Two full 
years in each volume. Strongly bound in 
green buckram, hard covers. Name of 
publication and years stamped in gold. 


Order any volume you need, or all if de- 
Price $15.00 per two-year volume, f.o.b. 
Plainfield, N. J. Draw check to and mail 
sired. Quantity available strictly limited. 
with order to, Camping Magazine, Plain- 
field, N. J. 


Camping Magazine, January, 1955 








<S54e4 WHEN YOU TALK OF 
eee CAMP WATER BEING SAFE... 


°° Fresh and clear’’ isn’t good enough 


“Natural well” water or “spring-fed” water doesn’t mean safe 
, water. Chlorinated water does. No matter how clear and clean water 
4S looks, if it’s not chlorinated it’s fair game at any time for disease- 
—- —T~= bearing bacteria. 

Chlorination of your drinking supply and swimming pool water 
- | with Wallace & Tiernan proven equipment ensures the safety of your 

!.camp water... and it costs just pennies per day. 
; W&T chlorination equipment, backed by a nationwide service 
organization and 40 years of experience, serves thousands of camps 


























~ throughout the country. 


Write today for information on how it can serve you. 


WALLACE & TIERNAN INCORPORATED 
25 MAIN STREET, BELLEVILLE 9, N.J. 
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WRITE FOR LATEST DETAILS 


BROTHERHOOD MUTUAL LIFE INSURANCE COMPANY 


230 E. BERRY STREET FORT WAYNE 2, INDIANA, 

















Now is the time... 


Insurance—outstanding sickness and accident med- 
ical expense protection for campers. 


of year when parents start looking for the summer 
camp to entrust the care of their children. They will 
select the camp whose management can win their 
confidence and trust. 

The most important prerequisite in making their 
selection is the knowledge that their child will be in 
capable hands to give them the independence and 
guidance needed, and will be safeguarded by a pro- 
gram for medical care. 

You can offer parents a positive medical program 
when you feature Continental’s CAMP-GUARD 


Continental 


CASUALTY COMPANY 


When you display the seal 
of confidence you are giv- 
ing the parents what they 
need most from your camp 
—confidence and trust. 





this CAMP is PROTECTED 


by Lay 


HOSPITALIZATION and ACCIDENT 


INSURANCE 
See your insurance agent or broker today. He will 
help you select a CAMP-GUARD plan to meet your 
camp’s needs. 





SRP-6990-B 


SPECIAL RISKS DIVISION + 310 South Michigan, Chicago 4, Illinois 





